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Commitment . Diligence . Trust .

YOUR TRUSTED LAW FIRM IN MALAYSIA
PROVIDING TAILORED AND PERSONALISED LEGAL SERVICES
WE UNDERSTAND YOU…
As a boutique law firm, we have the ability to provide each client with personalised legal service
that is tailored to meet specific needs. We specialise in transactional matters which are time
sensitive in nature and require high level of attention and sophisticated approach. The firm is
recognised in the legal community for our diversified areas of practice and legal experience,
high quality legal work, practical approach and excellent results.
Like our clients, we are entrepreneurs. We are building a law firm that we hope will grow and
prosper for many years. Thus, we understand many of the challenges and joys of building and
managing a business like the clients whom we represent.

WE PRACTISE IN…
•
•
•
•
•

Corporate Advisory and Formation of Business
Real Estate Law
General Litigation & Debt Recovery
Trademark and intellectual property
Foreign Direct Investment laws

CONTACT US TODAY
Tel: +603 2166 0800
Email: consult@lylu.com.my
Website: www.lylu.com.my

L Y Lu & Co
Advocates & Solicitors Trademark Agent
C-8-1, Block C, 8th Floor, Unit 1, Megan Avenue 2,
Jalan Yap Kwan Seng, 50450 Kuala Lumpur, Malaysia

Malaysia overview
Malaysia is a multi-ethnic, multicultural and multilingual society. It is a relatively open, newly
industrialised market economy and is ranked highly in the World Bank’s “2017 Ease of Doing
Business” survey (23rd out of 190 countries). Malaysia is one of Southeast Asia’s most
successful economies and one of the Department of International Trade’s (DIT) high growth
markets.

Malaysia is the UK’s second-largest trading partner in ASEAN. The UK and Malaysia aimed
to double bilateral trade from £4 billion to £8 billion by the end of 2016. The top five sectors
for trade between the UK and Malaysia are machinery and transport equipment, manufactured
goods, chemical and related products, crude oil and fuel; and food, beverages and tobacco.
Several large UK companies have a presence in Malaysia including Aberdeen Asset
Management, Allied Pickfords, BAE Systems, BP, BAT, Debenhams, Dyson, Pinewood
Studios, Shell, Tesco and Weir Group.
There are clearly many historical, political and emotional reasons why there are such strong
ties between Malaysia and the UK – but there are many economic reasons why investing in
Malaysia makes sense too. Strengths of the Malaysian market include excellent infrastructure
and transport connectivity, a well-developed financial sector, and a cost-effective gateway into
other Asian markets.
MARKET EXPERTS

Thank you to our Market Experts

www.Malaysia.DoingBusinessGuide.co.uk
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On course for success
Choosing a great export
training partner can really help
your company take off in the
export trade! We can help
develop new ideas and find
ways to drive down costs and
produce sustainable
improvements in your export
business.
• Membership supports all
aspects of your
international trade
• Leading UK authority on
trading globally
• Tailored training to
support your business
needs
• Expert solutions for
international trade
Exporting great ideas to you.

Join us today
+44(0)1733 404 400
email: institute@export.org.uk
Call:

www.export.org.uk

Welcome from Lesley Batchelor OBE, FIEx (Grad) –
Director General, Institute of Export & International Trade

This new Doing Business in Malaysia guide will help UK businesses prepare for
working in this important market. With a 31 million-strong, multi ethnic and multicultural population and continued economic growth, Malaysia provides some
interesting opportunities for British products and services.

Historic ties to Britain mean that there is widespread English usage, a wellestablished legal system, good infrastructure and an affinity for British products.
British companies are well placed to take advantage of opportunities in a number
of sectors especially those to do with business services, creative industries &
ICT, education & skills, financial services, transport & infrastructure and retail. For
businesses looking to expand their presence in Asia, Malaysia's strategic location
can provide a cost-effective gateway to some of the most dynamic markets in the
region. A member of ASEAN Malaysia is also one of the world’s top locations for
offshore manufacturing and service based operations.

As far as business culture is concerned owing to the multi-cultural nature of the
country the precise cultural mores can depend on who you are dealing with.
However in general terms there is usually respect and deference to authority based
on skills rather than on position or power. Malaysian companies also attach great
importance to teamwork and collaboration. Management style tends to take a
holistic approach rather than being exclusively goal-driven.

Since the Malaysian market is very relationship-oriented, having a local presence or
local agent can be the best first step for entering the market but whatever approach
your business chooses to take, the Institute of Export & International Trade is
always ready to help guide you through the ins and outs of doing business in this
dynamic country. Good luck.

Lesley Batchelor OBE, FIEx (Grad)
Director General – Institute of Export & International Trade
www.export.org.uk
www.Malaysia.DoingBusinessGuide.co.uk

11

Need o!ce
o e space
spac
that can grow
gr w with
you?
We
e can help with that
Our o!ce space gives
es you
y complete "exibility
y and can grow
gr
as your business does.. Companies
C
like Google and Toshiba
Tosh
oshiba
use us to
o get space that can expand
e
at the same rate
ate as they
the
do. It’s easy to
o set up and we
w can get your
our clients started
today.

Call us and we’ll show
w you
y how
1800 881 483 | +603 2168 4300
regus.com.my

Foreword from the British High Commissioner to Malaysia,
Vicki Treadell CMG, MVO

With the triggering of Article 50, the UK Government’s ambition is to build a Global Britain –
a nation that is outward-looking and internationalist, rejecting insularity and continuing to play
a prominent role in global affairs. Trade is central to this ambition.
As we open a new chapter in our nation’s history, the UK Government will seek to strengthen
the economic and commercial ties that unite Malaysia and the UK. To realise this, the UK
Department for International Trade (DIT) is now orchestrating a whole of government
approach to exports and inward investment, delivering for our customers, the UK economy,
and the UK Government. Our aim is to make the UK the easiest country in the world to trade
with by making it easier, faster and simpler for more UK businesses to start exporting.

The UK and the UK brand are well respected in Malaysia, building on our longstanding
historical ties. As a result, Malaysia is now a hugely significant trading and investment
partner for us, with bilateral trade standing at over £4 billion. We enjoy a high level of senior
engagement: former Prime Minister David Cameron visited Malaysia twice (in 2012 and 2015).
A good number of senior UK Government Ministers, the Lord Mayor of the City of London, the
Mayor of London, and the Duke and Duchess of Cambridge have also visited over this period
and others since. The appointment of Richard Graham MP as Trade Envoy to Malaysia in
early 2016 further reinforces the importance of this relationship.
We are starting from a strong base, but our ambition is to grow our trading relationship
still further. My DIT and wider High Commission team and our partner, the British Malaysian
Chamber of Commerce, stand ready to support you. I hope this guide will encourage you
to take advantage of all that we and Malaysia have to offer. I look forward to seeing many
more of you out here in the future!

Vicki Treadell CMG, MVO
British High Commissioner to Malaysia

www.gov.uk/government/world/organisations/british-high-commission-kuala-lumpur

www.Malaysia.DoingBusinessGuide.co.uk
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Foreword from Aurelia Silva,
Executive Director of the British
Malaysian Chamber of Commerce
As Malaysia reaches its 60th year of independence, it looks back on a strong and lasting
relationship with the UK, undoubtedly attaining a reputable stature throughout the decades
within the Southeast Asian region attributed to its rapid economic growth and development.

This strong relationship that Malaysia and the UK enjoy is also reflected in their current
economic ties and a solid balance of bilateral investments. Malaysia’s business etiquette and
cultural values are derived from the relationship of Asian traditions with the inherited virtues of
British governmental, legal and educational systems adopted as a result of the intimate past
shared by both countries. A nation built on an ideological bedrock that strives for progress and
inclusiveness, Malaysia’s numerous often global headline catching economic endeavours
have been a testament to its ambitious appetite to become an internationally recognised
player. A country that can be described as one that continuously yearns to punch above its
weight across the multitude of home grown industries, with an unwavering attitude that has
fuelled its modern era development thus far.
Today’s success of our country has been driven largely by foreign investments through both
portfolio and direct investments. Malaysia’s nourishing and inclusive economy has been
drawing the curiosity of foreign investors, exporters and service providers alike. The British
Malaysian Chamber of Commerce (BMCC) has been part of this success supporting and
guiding UK companies through the legal and regulatory systems and facilitating business
matching with local partners. As emerging markets compete to make their mark in the global
arena, Malaysia is poised to become a regional powerhouse in the years to come. The
BMCC is eager to invite UK companies to play an active role in this outcome. Our team
includes sector specialists with vast knowledge and experience across industries who are
ready to advice and support UK companies seeking route to the market.

These strides in the unwavering endeavour to play a greater supportive role towards British
companies seeking to do business in Malaysia has led to the launch of a new initiative. The
beginning of 2017 saw the BMCC open the first British Business Centre in Malaysia (BBCiM),
a facility which offers incubation services to UK companies seeking to establish a physical
presence here. Fully furnished window offices, open desks and virtual office services are
rentable at periodic rates where tenants are also eligible to become members of the Chamber,
providing immediate access into the British business community and networks in Malaysia.

Aurelia Silva
Executive Director, British Malaysian Chamber of Commerce
www.bmcc.org.my
www.Malaysia.DoingBusinessGuide.co.uk
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GLOBAL OPERATIONS,

local roots.

Local traditions
are weaved into
the fabric of AIG.

Get the best of both worlds.
A strong Asian heritage is at the heart of everything we do. It gives us
invaluable knowledge and experience, to help your business take on
upcoming challenges. To learn how we can protect you virtually anywhere
you do business, visit www.aig.my today. Bring on tomorrow

Department for International Trade (DIT)
(formerly UK Trade & Investment - UKTI)
DIT is the British Government department that helps UK-based companies
succeed in an increasingly global economy. DIT also helps overseas companies
bring their high quality investment to the UK’s economy. DIT’s range of expert
services are tailored to the needs of individual businesses to maximise their
international success. DIT provides companies with knowledge, advice and
practical support.

Through a range of unique services, including participation at selected tradeshows,
outward trade missions and providing bespoke market intelligence, DIT can help
you crack foreign markets and get to grips quickly with overseas regulations and
business practice.
With headquarters in London, DIT have professional advisers around the UK and
staff across more than 100 countries.
Contact DIT

Contact your local International Trade Team or Scottish Development International
(SDI), Welsh Government (WG) or Invest Northern Ireland (INI) offices to find out
more about the range of services available to you.
You can find your nearest International Trade Team at:

www.contactus.trade.gov.uk/office-finder/

General enquiry number: +44 (0) 207 215 5000
Department for International Trade
1 Victoria Street
London
SW1H 0ET
United Kingdom
Email: enquiries@trade.gsi.gov.uk

www.Malaysia.DoingBusinessGuide.co.uk
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About International Market Advisor (IMA)

International Market Advisor (IMA) works
with British and foreign government
departments, Embassies, High
Commissions and international Chambers
of Commerce throughout the world. Our
work helps to identify the most efficient
ways for British companies to trade with
and invest in opportunity-rich overseas
markets.

During the last ten years IMA has
worked with the British Government's
overseas trade and investment
department, the Department for
International Trade (DIT) [formerly
UK Trade & Investment (UKTI)], and has
written, designed, produced, launched
and distributed over one million copies of
more than 100 country-specific print and
multi-media based reports, guides and
publications, including the internationallyrecognised ‘Doing Business Guide’ series
of trade publications. These are composed
of market and industry sector-specific,
multi-format print and digital trade reports,
together with some of the internet’s most
visited international trade websites - all of
which are designed to advise and assist
UK companies looking to trade with and
invest in overseas markets. These reports
and guides are then distributed free-ofcharge through the IMA and DIT global
networks - over 500 distribution outlets in
total. Further distribution takes place at
global exhibitions, roadshows, conferences
and trade missions, and IMA receives daily
requests for additional copies of the guides
from these networks and from businesses
considering exporting.

Each of IMA’s 'Doing Business Guides’ is
produced in three formats: a full colour,
glossy, paper-based brochure; a supporting
fully-interactive and updatable multi-media
based website; and the website contents
available as a free-of-charge downloadable
smartphone/tablet app.

The guides’ contents focus on the market
in question, how to approach that market
and the help and support available, and
include informative market overviews, plus
details of business opportunities, listings
with website links to British and Foreign
Government support services and essential
private sector service-provider profiles.
Sponsoring a ‘Doing Business Guide’
therefore offers a unique opportunity to
positively promote your products and
services to high-profile business leaders,
specific exporters, investors and effective
business travellers who will be actively
seeking out service providers to assist
them in developing their business interests
in the targeted markets.
For more information on IMA
please visit our website:

www.DoingBusinessGuides.com
Contact IMA
Office address

International Market Advisor
1 Clough Street
Buxton
SK17 6LJ
United Kingdom
Email
info@ima.uk.com
General enquiries switchboard
+44 (0) 1298 79562

Media enquiries

Newsdesk & out of hours
+44 (0) 1298 79562

www.Malaysia.DoingBusinessGuide.co.uk
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Doing Business in Malaysia

ABOUT THIS GUIDE
This guide aims to provide a route map of the way ahead, together with signposts to other
sources of help.
The main objective of this Doing Business in Malaysia Guide is to provide you with
basic knowledge about Malaysia; an overview of its economy, business culture, potential
opportunities and to identify the main issues associated with initial research, market entry,
risk management and cultural and language issues.

We do not pretend to provide all the answers in the guide, but novice exporters in particular
will find it a useful starting point. Further assistance is available from the Department for
International Trade (DIT) team in Malaysia. Full contact details are available in this guide.

To help your business succeed in Malaysia we have carefully selected a variety of essential
service providers as ‘Market Experts’.
This guide is available in four formats:
•

•

•

•

website (www.Malaysia.DoingBusinessGuide.co.uk)

a ‘free’ downloadable 'mobile device-friendly’ app

this full colour hard-copy brochure

PDF download/e-flipbook (please see the website for more details)

Doing Business in Malaysia Guide Team:
Project Director:

Craig Smith

Sponsorship Manager:

James Clowes

Managing Editors:

Creative Managers:

Creative Consultants:

Olivia Taylor / Brian Underwood
Paul King / Claire King

Twistedgifted www.twistedgifted.co.uk

Production Co-ordinator: Megan Collingwood

www.Malaysia.DoingBusinessGuide.co.uk

Printed using materials
from sustainable sources

‘Doing Business in Malaysia Guide’ published in the UK by International Market Advisor Ltd.
© 2017 International Market Advisor Ltd (unless otherwise stated). All rights reserved.
Contains public sector information licensed under the Open Government Licence v3.0.
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Visit the Website and download the free Mobile App

View this guide online

Website and Mobile App features include:
• Latest business news • Up-to-date travel advice • Interactive ‘Supporting Organisations’
and ‘Market Experts’ profiles • Essential contact details • Listings with links to up-and-coming
trade shows • Links to the Department for International Trade (DIT) support services.
Powered by

MALAYSIA

Kuala Lumpur Skyline

Malaysia is one of the world’s top locations for
offshore manufacturing and service based operations.
Multinational corporations from more than 40 countries
have invested in over 5,000 Malaysian companies.

WHY MALAYSIA?
www.Malaysia.DoingBusinessGuide.co.uk
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General government gross debt:
56.3% of GDP

Summary

Area:
330,803 km²

Fiscal balance:
-3.0% of GDP

Population:
31.7 million

Population growth rate:
1.7% change
Population density:
92.3 people per km²
Urban population:
74.7%

Capital city:
Kuala Lumpur (KL), population 1.76 million
Official languages:
Malay (plus English in Sarawak)
Currency:
Malaysian Ringgit (RM)

Current account balance:
2.0% of GDP / US $6.1 billion
Exports of goods to UK:
£1,895 million

Imports of goods from UK:
£1,408 million

Inward direct investment flow:
US $11.1 billion

Exports & imports as share of GDP:
134.4%
[Source: mostly FCO Economics Unit (April
2017)]

Nominal GDP:
US $296.4 billion

Real annual GDP growth:
4.2%
GDP per capita:
US $9,360.5

Annual inflation rate:
2.1%
Unemployment rate:
3.5%

Visit the Website and download the free Mobile App

Why Malaysia?
Geography

Malaysia is a tropical country in Southeast
Asia, split over two main land masses
separated by the South China Sea. The
740 km long western landmass, Peninsular
Malaysia, is located south of Thailand,
north of the island of Singapore and
north-east of the Indonesian island of
Sumatra. The coastal plains of the
peninsula’s western side bordering the
Straits of Malacca are the most fertile
and densely-populated area of the country,
and include Malaysia’s capital city, Kuala
Lumpur. Malaysia’s eastern landmass,
East Malaysia, borders Indonesia and
Brunei and covers most of the northern
part of the island of Borneo. Both
landmasses are mountainous, and have
a monsoon (equatorial) climate with much
tropical rainforest, although considerable
logging has taken place, particularly in
East Malaysia.
Malaysia – general overview

Malaysia is a multi-ethnic, multicultural and
multilingual society. It is a relatively open,
newly industrialised market economy and
is ranked highly in the World Bank’s
“2017 Ease of Doing Business” survey
(23rd out of 190 countries). See:
www.doingbusiness.org/rankings

Malaysia is a member of the Association
of Southeast Asian Nations (ASEAN). It
is predicted that the ASEAN economy will
become the fourth largest single market by
2030.

It is one of the world’s top locations for
offshore manufacturing and service based
operations. Multinational corporations from
more than 40 countries have invested in
over 5,000 Malaysian companies.
[Source: FCO Overseas Business Risk/gov.uk]

Government overview
Political situation
Malaysia is a federation made up of
13 states and three federal territories.
Its government system closely mirrors
the Westminster model – bicameral
parliament, prime minister and cabinet
executive, constitutional monarchy with
the Agong as head of state, common-law
legal system. Although it has a written
federal constitution and also practices
separation of powers, the executive
holds most of the power.

Contact a Department for International
Trade (DIT) Malaysia export adviser for
a free consultation if you are interested
in exporting to Malaysia. See:
www.contactus.trade.gov.uk/enquiry/topic

www.Malaysia.DoingBusinessGuide.co.uk
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Ethnic politics
Since independence, Malays and other
indigenous peoples (together called
Bumiputera) have formed the majority of
the population (current racial breakdown:
Bumiputera including Malays and
indigenous peoples 62.3%, Chinese 22%,
Indians 6.7%, other races [citizens] 0.9%,
[non-citizens] 8.1%), but much of the
wealth has historically been held by the
Chinese.

A combination of constitutional guarantees
(Article 153) and affirmative action in
successive national economic policies
sought to raise the economic wealth of
the Bumiputera. This has happened to
a degree, but many Malays, particularly in
rural areas, remain relatively poor. Political
parties in Malaysia are almost universally
ethnically based.

The current government, Barisan Nasional
(BN), is a coalition of 13 ethnic-based
parties led by the country’s dominant party,
the United Malays National Organization
(UMNO). The President of UMNO has
always become Prime Minister. The
BN has governed Malaysia since
independence in 1957, and has
historically been able to rely on ethnic
vote banks, marshalled by the respective
ethnic parties, to deliver election victories.
Opposition to BN has consisted largely
of mirror image ethnic parties. Before
2008 they had little success in elections,
but the general election held in March
2008 was unprecedented. Opposition
leader Anwar Ibrahim and his coalition
of Pakatan Rakyat (PR) component parties
won control of five state governments
and denied BN its traditional two-thirds

parliamentary majority needed for major
legislative amendments including to the
federal constitution. Peninsular Malaysia
was split almost 50/50 between BN and
PR.

It was BN’s dominance in Sabah and
Sarawak which delivered its overall
parliamentary majority, and which makes
Sabah and Sarawak significant in the
balance of power. In the 2013 election,
BN saw a further loss of support, with its
parliamentary majority falling to an all-time
low of 44, and opposition Pakatan Rakyat
securing just over 50% of the popular vote.
UMNO itself gained a number of seats,
but Chinese support for BN collapsed
and the Chinese constituent parties fared
particularly badly. The result has been
an increasing polarisation of Malaysian
politics, mainly along racial and religious
lines.

Many Chinese and Indian Malaysians
are disenchanted with BN and want a
signification reduction, if not abolition,
of the preferential economic treatment
of Bumiputera, and a meritocracy.
Conversely, there has also been a rise
in Malay lobby groups demanding more
protection/privileges.

The next general election is due in 2018.

State assemblies
Political power operates at two levels:
federal and state. State assembly elections
are traditionally held simultaneously with
general elections (with the exception of
Sarawak). State assemblies are subordinate
to the federal parliament, but some
powers, including authority to decide land
use, are devolved to state assemblies.

Visit the Website and download the free Mobile App

For information on political risk, including
political demonstrations, see FCO travel
advice pages at:
www.gov.uk/foreign-travel-advice/malaysia
[Source: FCO Overseas Business Risk/gov.uk]

Business and human rights
Human rights are enshrined in Malaysia’s
constitution; however, certain laws limit
civil rights such as the freedom of speech
and assembly. Restrictions also exist on
the rights of migrants, including migrant
workers and refugees, and freedom of
religion.

There are restrictions on freedom of
expression as most media groups are
government controlled or government
friendly and exercise a large degree of
self-censorship. Newspapers require
a printing permit from the Home Affairs
Minister. Malaysia does, however, have a
vibrant online media and political blogging
culture, and the government does not
attempt to censor the internet.

Citizens have the right to assemble
peaceably, but are subject to restrictions
deemed necessary by the government in
the interest of public order and security.
Since the Peaceful Assembly Act came
into force in April 2012, police permits are
no longer required for assemblies, though
police must still be notified prior to the
assembly and may impose conditions
on organisers.

Convention and does not have an asylum
system in place regulating status and
rights of refugees in Malaysia. Refugees
are unable to work legally.

[Source: FCO Overseas Business Risk/gov.uk]

Economic overview

Malaysia is one of Southeast Asia’s most
successful economies and one of DIT’s
high growth markets. Recent growth has
raised GDP per capita income to US
$9,360.5 (source: FCO Economics Unit April
2017), transforming a commodities-based
economy into one with a large, exportorientated manufacturing sector.

Following the world financial crisis of 1997
-1998 the economy has continued to grow
robustly. The services sector is increasingly
important; while both commodities (palm
oil and rubber) and oil and gas remain
substantial sectors.

Malaysia ranks 25th out of 138 countries
in the 2016-17 World Economic Forum’s
Global Competitiveness Index. See:
www3.weforum.org/docs/GCR2016-2017/
05FullReport/TheGlobalCompetitiveness
Report2016-2017_FINAL.pdf

The government has ratified six out
of eight of the International Labour
Organization’s Fundamental Conventions
but not the Abolition of Forced Labour
Convention. Although the constitution
prohibits slavery and all forms of forced
labour, occurrences of forced labour,
particularly among migrant workers,
continue to be reported in various sectors,
including commercial agriculture, the
fishing industry, garment production,
restaurants, and domestic households.
Malaysia is not party to the 1951 Refugee
www.Malaysia.DoingBusinessGuide.co.uk
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Malaysia ranks 23rd out of 190 countries
in the 2017 World Bank’s ‘Ease of Doing
Business Report’. See:
www.doingbusiness.org/rankings

Read the World Bank’s in-depth 2017
‘Ease of Doing Business in Malaysia’
profile, at:
www.doingbusiness.org/data/exploreeconomies/malaysia

Malaysia ranks 55th out of 176 countries
in Transparency International’s Corruption
Perception Index 2016. See:
www.transparency.org/news/feature/corruption_perceptions_index_2016#table

Since the Asian financial crisis, Malaysia
has made good progress in reforming its
banking and financial system. Local banks
have been consolidated and there is
phased liberalisation to allow greater
competition. Malaysia has developed
its Islamic finance capability and is now
a major hub in the Asia Pacific region.
The government has also progressively
dismantled the exchange and other
controls imposed during the Asian
financial crisis – including abandoning
the Ringgit peg to the dollar in July 2005
in favour of a managed float.
The chief economic reform challenges
facing Malaysia now are to improve the
performance of government linked
companies (which still account for a large
part of the economy); to achieve further
progress in corporate governance and
transparency, and to move up the value
chain in response to the economic
challenge posed by China and other
low-cost manufacturing economies.

The administration has made some
changes to improve financial and political
accountability, and is seeking to improve
Malaysian competitiveness in sectors such
as biotechnology.

[Source: FCO Overseas Business Risk/gov.uk]

Free Trade Agreements (FTA) and
partnerships
Malaysia has a number of bilateral
free trade agreements. See:
http://fta.miti.gov.my for more information.

Malaysia and its ASEAN partners have
established the ASEAN FTA – a single
regional common market of ASEAN
countries created in 2015 under the
ASEAN Economic Community (AEC),
and including:
•
•

a competitive market of over 600
million people
freer movement of goods, services,
investment, skilled labour and capital
flow

A Malaysia-EU Free Trade Agreement
(MEUFTA) is currently under negotiation.
However, although not yet ratified by the
12 member states, the Trans-Pacific
Partnership (TPP) may not survive if the
US pulls out of the partnership as has
been suggested.

Visit the Website and download the free Mobile App

Doing Business in Malaysia

Growth potential
Malaysia’s annual growth rate averaged
5% from 2000 until 2014. However,
Malaysia’s economy is characterised by a
reliance on finite oil revenues and a narrow
tax base.

In 2015, Bank Negara forecast GDP
growth of between 4.5 and 5.5% resulting
from strong domestic demand and resilient
exports. See: www.bnm.gov.my for further
details. Growth is currently 4.2% (April
2017).

Malaysia’s Economic Transformation
Programme (ETP) focuses on the
implementation of 12 National Key
Economic Areas (NKEAs) which will
contribute to sustainable economic growth.
See: http://etp.pemandu.gov.my for further
information.
Trade between the UK and Malaysia

Malaysia is the UK’s second-largest
trading partner in ASEAN. The UK and
Malaysia aimed to double bilateral trade
from £4 billion to £8 billion by the end
of 2016.

The top five sectors for trade between the
UK and Malaysia are:

•
•
•
•
•

machinery and transport equipment
manufactured goods
chemical and related products
crude oil and fuel
food, beverages and tobacco

Several large UK companies have a
presence in Malaysia including Aberdeen
Asset Management, Allied Pickfords, BAE
Systems, BP, BAT, Debenhams, Dyson,
Pinewood Studios, Shell, Tesco and Weir
Group.

Benefits for UK businesses
There are clearly many historical, political
and emotional reasons why there are such
strong ties between Malaysia and the UK
– but there are many economic reasons
why investing in Malaysia makes sense
too. Benefits for UK businesses exporting
to Malaysia include:
•
•

•
•
•
•

English speaking, educated workforce
current exchange rate makes UK
products and services attractive
strong historical and cultural ties
similar business and legal practices
similar technical standards
close to major Asia Pacific economies

Strengths of the Malaysian market include:
•
•
•

excellent infrastructure and transport
connectivity
well-developed financial sector
cost-effective gateway into Asian
markets

Contact a DIT export adviser at:
www.contactus.trade.gov.uk/office-finder
for a free consultation if you are interested
in exporting to Malaysia.

Contact UK Export Finance (UKEF) about
trade finance and insurance cover for UK
companies. You can also check the current
UKEF cover position for Malaysia. See:
www.gov.uk/guidance/country-coverpolicy-and-indicators#malaysia
[Source: FCO Overseas Business Risk/DIT/
UKEF/gov.uk]
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Crystal Mosque, Kuala Terengganu

Taking part in overseas exhibitions is an effective
way for you to test markets, attract customers, appoint
agents or distributors and make sales.

HELP AVAILABLE FOR YOU
www.Malaysia.DoingBusinessGuide.co.uk
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Support from the Department for
International Trade (DIT)

Help available for you
Overview

The UK Department for International Trade
(DIT) provides tailored support packages
for companies who are:

•

•
•

first time exporters (FTEs)

small and medium-sized enterprises
(SMEs)
medium-sized businesses (MSBs)

See: www.gov.uk/government/
organisations/department-for-internationaltrade/about/about-our-services for further
information.
In addition, the British Malaysian Chamber
of Commerce (BMCC) can assist with
networking, information, advocacy and
marketing. See: www.bmcc.org.my

The Institute of Export & International
Trade – the professional membership body
representing and supporting the interests
of everyone involved in importing,
exporting and international trade –
offers a unique range of individual and
business membership benefits and a
world-renowned suite of qualifications
and training. The Institute of Export &
International Trade is the leading authority
in best practice and competence for
businesses trading globally. See:
www.export.org.uk
The following details are a selection of
support services for you:

Business Opportunities

www.great.gov.uk/uk/ is the government’s
single destination for information on UK
trade, investment, tourism and education.
It has tailored support and advice for you
on how to start exporting or increase the
amount of goods and services you sell
overseas.

You can:
• read guidance for new, occasional and
frequent exporters
•
•

•
•

find out about services offered by
GREAT partners

use the 'Selling Online Overseas' tool
(http://selling-online-overseas.export.
great.gov.uk/markets/filter/) to find the
best marketplaces to showcase your
products online – taking advantage of
special deals negotiated by the
government for UK businesses and
find out more about the government’s
'E-Exporting Programme'

apply for overseas export opportunities
for your products or services
sign up to the 'Find a buyer service',
which launched fully in early 2017 and
will allow you to showcase your
products to overseas buyers. See:
http://find-a-buyer.export.great.gov.uk

www.Malaysia.DoingBusinessGuide.co.uk

37

MALAYSIA

Doing Business in Malaysia

You can also:
• search for events, trade fairs, missions
and webinars relevant to your sector
or overseas markets: www.events.
trade.gov.uk
•

•

apply for a trade show access grant to
attend an overseas event: www.gov.uk
/guidance/tradeshow-accessprogramme
contact a trade adviser in your area:
www.contactus.trade.gov.uk/officefinder

The following give more details about a
selection of the above:

Selling online overseas
Use this service to help choose a suitable
online marketplace to sell your products
overseas.

You can:
• find major online marketplaces in other
countries
•
•
•
•

see whether these online market
places are suitable to sell your
products

discover how to list your products on
an online marketplace

get information about costs of listing
on the marketplace and how logistics
are fulfilled

access special terms negotiated by the
UK Government

E-Exporting Programme
DIT’s E-Exporting Programme aims to help
UK companies get their brands to millions
of global consumers and grow their
business through online exports. DIT’s
E-Exporting Programme helps UK
companies who are:
•
•
•

new to selling online

already selling online, but need help
with specific issues

experienced in online sales, but are
looking to sell on multiple platforms
globally

The programme enables you to:
•

•

•
•

arrange a free meeting through
your local DIT office to get expert
international trade advice and support,
and access to DIT’s global network of
contacts. See: www.contactus.trade.
gov.uk/office-finder
meet a digital trade adviser where
relevant, to help you develop and
implement an international online
strategy

set up on e-marketplaces quickly and
also identify new e-marketplaces
around the world

access better than commercial rates to
list on some e-marketplaces, including
lower commission fees and ‘try for
free’ periods. See: www.gov.uk/
guidance/e-exporting#preferentialrates

Visit the Website and download the free Mobile App

•

•

access the ‘E-Expertise Bank’, a
community of over 175 B2B/B2C
service providers offering free advice.
See: www.gov.uk/guidance/e-exporting
#eexpertise
join DIT’s mailing list for opportunities
to hear from industry experts, network
with like-minded individuals and find
out about e-commerce trends

Find a buyer service
Launched early in 2017, this is the place
to let international buyers know all about
your business – highlight the vital facts
about your company to give buyers
confidence to get in touch; show off your
company's experience and outstanding
projects to give potential buyers more
insight; get emails from international
buyers straight to your sales or business
development teams; see relevant
government-supported export
development events where
overseas buyers will be attending.
See: http://find-a-buyer.export.great.gov.uk
Events and missions
Taking part in overseas exhibitions is
an effective way for you to test markets,
attract customers, appoint agents or
distributors and make sales. DIT's
Tradeshow Access Programme (TAP)
provides grant support for eligible SMEs
to attend trade shows overseas.

The grants are based around the
Tradeshow Access Programme Calendar
of Supported Events 2016-2017, with an
appropriate accredited trade challenge
partner leading the UK’s involvement
at each event. Businesses usually take
part as a group – a great advantage for
inexperienced businesses – and usually
led by the trade challenge partner for
that trade show.

•
•

exhibition space costs

stand costs – including design,
construction and stand dressing

In some cases grants may also be agreed
to match against direct conference costs
where the purpose of attending is to
promote the business, for example:
•
•

conference fees

cost of preparing conference
promotional material

Grant levels may be subject to change.
The trade challenge partner will confirm
the level of grant available and inform you
about any service or management fee
charges before you sign up. Contact your
local DIT international trade adviser for
further information about the programme,
at: https://contact-us.export.great.
gov.uk/selling_online_overseas

DIT Events Portal
The DIT Events Portal provides a single
calendar view of all DIT events and
missions, and has been developed to
provide companies with more detailed
information on each event in order to help
them decide on the most appropriate event
to attend. The calendar can be filtered and
searched by sector and/or market.
There are also detailed events websites
which include more information about the
event and also allow users to register for
an event.

The DIT Events Portal is your central hub
for business and networking opportunities.
Search for future events and missions,
register online and network with fellow
delegates. See: www.events.trade.gov.uk

DIT can offer grants to eligible businesses
taking part in the programme. The grants
must be matched by the business’s own
expenditure on direct exhibiting costs, for
example:
www.Malaysia.DoingBusinessGuide.co.uk
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DIT webinars
The DIT webinar service runs hundreds
of free hour-long internet events covering
topics, sectors and countries around the
world, helping you shape your export plan.
These events allow you to interact with the
experts in specific sectors and countries
and allow you to ask questions to enhance
your knowledge
To see upcoming DIT webinars, please
visit: www.events.trade.gov.uk and search
for webinars.

DIT Overseas Market Introduction Service
You can also commission a DIT Overseas
Market Introduction Service (OMIS) to help
you enter or expand your business in
Malaysia. Under this service, the British
High Commission’s trade and investment
advisers, who have wide local experience
and knowledge, can identify business
partners and provide the support and
advice most relevant to your company's
specific needs in Malaysia. Contact the
DIT team at the British High Commission
in Kuala Lumpur for more information.
See the ‘Resources’ section later in this
guide.
Open to Export
Open to Export is DIT’s free, online advice
service for UK companies looking to grow
internationally. It offers free information
and support on anything to do with
exporting and hosts online discussions
via its forum, webinars and social media
where businesses can ask any export
question, and learn from each other.

In-market support
If you already export, and have decided
Malaysia is part of your business strategy,
you are advised to contact the DIT team
at the British High Commission in Kuala
Lumpur prior to your visit, to discuss your
objectives and what help you may need
(see the 'Resources' section of this guide).
They can provide a range of Malaysiaspecific services for you, including the
provision of market information, validated
lists of agents/potential partners, key
market players or potential customers;
establishing interest from such contacts;
and arranging in-market appointments
for you. In addition, they can also organise
events for you to meet contacts in
Malaysia, or to promote your company
and your products/services.
[Source: DIT/gov.uk]

Support from the British Malaysian
Chamber of Commerce (BMCC)

The BMCC offers networking contacts
for all of its members, particularly with
government officials, with particular
relevance to smaller and newer members
who often lack the resources of the larger
and longer-established older members.
See: www.bmcc.org.my for more
information.
[Source: BMCC]

Open to Export can be accessed at:
http://opentoexport.com/

www.Malaysia.DoingBusinessGuide.co.uk
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You do not require a visa to enter Malaysia, but your
passport must have at least six months validity from
the date of entry. You can stay for up to 90 days for
tourism, business discussions or social visits.

GETTING HERE AND ADVICE ABOUT YOUR STAY
www.Malaysia.DoingBusinessGuide.co.uk
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Getting here and advice about your
stay
Entry requirements

Passport validity
You do not require a visa to enter
Malaysia, but your passport must have at
least six months validity from the date of
entry into Malaysia. You can stay for up to
90 days for tourism, business discussions
or social visits.

Visas
British nationals do not need a visa to visit
Malaysia. You will normally be given
permission to stay for three months on
arrival. Visas for longer stays or for
non-tourist purposes must be obtained
from the nearest Malaysian diplomatic
mission before you travel. See:
www.kln.gov.my/web/guest/home
The Malaysian authorities are running
a vigorous campaign against illegal
immigration. Do not overstay your visa,
or violate the terms of entry. Even if you
overstay for just a few days, you can be
fined, detained and deported.

If you are travelling between Peninsular
Malaysia and East Malaysia, (sometimes
known as Malaysian Borneo and
comprising of the states of Sabah and
Sarawak), you will need to carry your
passport.

Work permits
You will need a Malaysian Employment
Pass to take up employment for a
minimum period of two years. See:
www.imi.gov.my

If you are travelling to Malaysia for business,
check the Foreign and Commonwealth
Office (FCO) travel advice before you travel:
www.gov.uk/foreign-travel-advice/malaysia.

Yellow Fever certificate requirements
Check whether you need a Yellow Fever
certificate by visiting the National Travel
Health Network and Centre’s TravelHealthPro website: www.travelhealthpro.org.uk/
country/137/malaysia#Vaccine_
recommendations. See also the World
Health Organization site: www.who.int/csr/
disease/yellowfev/en/ for the up-to-date
list of countries with Yellow Fever.

UK emergency travel documents
UK emergency travel documents (ETDs)
are accepted for exit from Malaysia.
If you plan to use an ETD to enter or
transit through Malaysia, check entry
requirements with the nearest Malaysian
Embassy or High Commission before you
travel.

Dual nationals
Malaysia does not recognise dual
nationality. Technically you can be refused
entry if you are found to be holding two
passports of different nationality.

Exchange control rules
You can import or export up to RM 10,000
(Malaysian Ringgit) without prior approval.
There are no limits on the amount of foreign
currency you can import or export, but you
must declare any amount in excess of US
$10,000. Penalties include a fine of up to
RM 1 million and up to three years
imprisonment.
[Source: FCO Travel Advice/gov.uk]
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Local laws and customs

Malaysia is a multicultural country, but has
a Muslim majority. You should respect local
traditions, customs, laws and religions,
especially during the holy month of
Ramadan, other religious festivals or
if you intend to visit religious sites.
In 2017, Ramadan is expected to start
on 27th May and finish on 25th June. See
the FCO’s ‘Travelling during Ramadan’
guidance: www.gov.uk/guidance/travellingduring-ramadan

You should also dress modestly,
particularly in conservative and rural
areas and when visiting places of worship.
If you are a Muslim you may be subject
to local Sharia law.

There are severe penalties for all drug
offences; this includes amphetamine-type
stimulants. Trafficking incurs a mandatory
death penalty. Possession incurs a
custodial sentence and possible whipping.
You could be asked to take a urine test on
arrival in Malaysia if you are suspected of
having used drugs before your visit. If the
test is positive, you could be referred for
rehabilitation treatment or deported.
Importing unlicensed firearms and
ammunition into Malaysia is prohibited
and can carry the death penalty.
Homosexual acts are illegal.

[Source: FCO Travel Advice/gov.uk]

Safety and security

Sabah
In February 2013, around 100 armed men
from the Sulu archipelago landed on the
eastern coast of Sabah and occupied
the small village of Kampung Tanduo
approximately 100 km east of Lahad Datu.
On 1st March 2013 there was an
exchange of fire and a number of fatalities.
On 3rd March 2013 there were reports
of further incidents on the coast between
Lahad Datu and Semporna. Additional
Malaysian security forces were sent to the
area on 4th March 2013 and on 5th March
2013 airstrikes and other military action
was reported against locations held by the
armed group from Sulu around Kampung
Tanduo.

The Malaysian authorities have designated
some areas of eastern Sabah as coming
under the Eastern Sabah Security
Command (ESSCOM). The Malaysian
security forces have strengthened their
presence in this area and introduced
measures to reduce the risk of
unauthorised boat landings. Transit
points have been unaffected.
Petty crime
Take sensible precautions to protect
yourself from petty crime. Avoid carrying
valuables and take particular care of your
passport whilst walking, or in aircraft,
cafes, airport and railway terminals, and
hotel rooms. Do not open your hotel room
door to strangers, especially late at night.
This applies particularly to women travelling alone. Credit card and ATM fraud is
widespread. Take great care when
using your card.

Visit the Website and download the free Mobile App
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Incidents of bag snatching are common,
including by thieves on motorbikes. Bags
with shoulder straps should either be
carried with the bag towards the pavement
rather than the road, or tucked under the
arm. Do not wrap the strap around your
arm or shoulder and do not try to hold on
to your bag. People have been injured or
killed by being pulled to the ground by their
bag straps.

Taxi coupon systems are in place at
airports and the larger shopping centres;
in other areas taxis should use a meter.

Be careful if you are offered a drink by
a stranger, even in a reputable bar or
restaurant. These approaches can involve
spiked drinks, and have resulted in cases
of robbery and assault.

If you are a victim of crime, inform the local
police and get a police report.
Road travel
You can drive in Malaysia using a valid UK
driving licence.

Road conditions in Peninsular Malaysia
are generally good, but less so in
East Malaysia. Vehicles (particularly
motorcycles) do not always stop at traffic
lights or pedestrian crossings. If you are
involved in a road accident you are obliged
by law to stay at the scene until the police
have arrived. If a crowd gathers, it may be
safer to leave the scene and report to the
nearest police station.

There have been a number of fatal bus
crashes, particularly on overnight journeys.
Choose a reputable operator for your
journey.

If you rent a motorbike you should take
the same safety precautions as in the UK.
Malaysian law states that helmets must
be worn.

Driving under the influence of alcohol is
a serious offence and the traffic police
regularly carry out breath tests. Anyone
over the legal limit can face a heavy fine
or a jail sentence.

Sea and river travel
Piracy in Southeast Asian waters is an
ongoing problem. There have been a
number of attacks against ships in and
around Malaysian waters, particularly in
the Strait of Malacca and the waters
between Sabah and the southern
Philippines. Be vigilant and take appropriate
precautions. Reduce opportunities for
theft, establish secure areas on board
and report all incidents to the coastal and
flag state authorities.

Some passenger boats have sunk due
to overloading and/or poor maintenance.
Take care at all times when travelling by
passenger ferry or speedboat and avoid
travelling on vessels that are clearly
overloaded or in poor condition. Make
sure life jackets are available.

Water sports and scuba diving
If you rent jet skis or any other type of
water sports equipment, make sure
adequate safety precautions are in place.
Only use reputable licensed operators,
insist on training before use and make
sure you are insured.

www.Malaysia.DoingBusinessGuide.co.uk
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Check dive operators’ credentials carefully
and make sure you are insured. Check
that safety equipment is available on
the boat, including oxygen. Ask about
contingency plans, which should include
the ability to call for help while at sea
and to evacuate divers to the nearest
hyperbaric chamber if necessary.

The sites of HMS Repulse and HMS
Prince of Wales, which lie in international
waters off Kuantan, have been declared
‘protected places’ under the Protection of
Military Remains Act 1986. You should
only dive there on a ‘look not touch’ basis.
Do not attempt to penetrate the wrecks,
which lie in deep water. You should also
take great care. A British diver died in
November 2011 while diving on HMS
Repulse. Make sure any boat operator
you use holds a licence for diving at the
wreck site.

Political situation
Police have sometimes used tear gas and
water cannons to control public protests.
Monitor local and international media and
avoid all demonstrations. Under Malaysian
law it is illegal for foreign nationals to take
part in demonstrations.
Organised crime
Cigarette smuggling in shipping containers
from Malaysia’s commercial ports
represents the major organised crime
threat to the UK.

Malaysia also has a considerable domestic
cigarette smuggling problem with market
penetration of illicit brands standing at
almost 40%. Recent ratification of a Mutual
Legal Assistance Treaty between Malaysia
and the UK provides for effective gathering
of evidence in criminal matters.

International co-operation on crime issues
is good. Indigenous crime syndicates are
limited in size although transnational
crime networks are active in the fields
of counterfeiting goods and credit cards,
human trafficking, prostitution and
smuggling. Piracy has effectively been
eradicated in the Straits of Malacca since
the establishment of the Malaysian
Maritime Enforcement Agency (MMEA) in
2004 although there are indications that
small scale activities are beginning to
return, particularly off the coast of Sabah.

There is evidence of growing human
trafficking into and through the country
particularly into Sabah from the Philippines.
Illegal immigrants frequently end up working
as indentured labour or as prostitutes. The
State Department’s 2014 ‘Trafficking in
Persons’ report places Malaysia in Tier 3
largely due to Malaysia’s failure to tackle
the underlying issues and its treatment of
the victims. Security at the borders has
been tightened by the introduction of
biometric controls at entry points and the
deployment of army patrols along borders.
Improvements in both the numbers of
personnel and the assets of the MMEA
have strongly reinforced the country’s
maritime borders.
The government is working hard to
improve both its physical and technological
capabilities in order to address a growth
in transnational crime. The number of
police on the streets in urban areas has
grown visibly over the past year and the
number of reported criminal incidents
has fallen markedly in line with key
performance indicators set by the PM.

Visit the Website and download the free Mobile App
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The government is reaching out to
other nations to co-operatively tackle
trans-border crime and has signed a
memorandum of understanding on
transnational crime with the UK in 2011.
Cybersecurity is a key issue for the
government.

[Source: FCO Overseas Business Risk/gov.uk]

Terrorism
There is a high threat from terrorism.
Attacks could be indiscriminate, including
in places visited by foreigners. In January
2016, the Malaysian police said the country
was on the highest security alert; from
time-to-time the police presence increases
in public areas.

On 28th June 2016, there was a grenade
attack at a bar in the town of Puchong,
injuring eight people. Malaysian authorities
have confirmed this was a terrorist attack
by individuals with links to Daesh (formerly
referred to as ISIL).
There is a threat from kidnapping in East
Malaysia, particularly on the islands off
eastern Sabah due to its proximity to
the Sulu archipelago in the southern
Philippines. There has also been a case
in Sandakan on mainland Sabah. Boats
travelling to and from off-shore islands
and dive sites are possible targets.

There is considered to be a heightened
threat of terrorist attack globally against UK
interests and British nationals, from groups
or individuals motivated by the conflict in
Iraq and Syria. You should be vigilant at
this time.

Find out more about the global threat from
terrorism, at: www.gov.uk/guidance/
reduce-your-risk-from-terrorism-whileabroad including how to minimise your risk
and what to do in the event of a terrorist
attack.
[Source: FCO Travel Advice/gov.uk]

Natural disasters
Malaysia is affected by seasonal storms
between October and February, which
occasionally result in heavy flooding.
[Source: FCO Travel Advice/gov.uk]

Registering with the British High
Commission

The LOCATE system is no longer used
for registering details of British nationals.
You can keep up to date with this travel
advice by subscribing to email alerts at:
https://public.govdelivery.com/accounts/UK
GOVUK/subscriber/new

The Abu Sayyaf Group, based in southern
Philippines, has previously kidnapped
foreigners from the east coast of mainland
Sabah, the islands and the surrounding
waters. A number of hostages have been
murdered by the group. The Malaysian
authorities have increased security in the
region in response to these incidents.
www.Malaysia.DoingBusinessGuide.co.uk
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You can also subscribe to a new SMS alert
system which the British High Commission
use to alert British nationals to real-time
incidents relating to safety and security.
To subscribe for SMS alerts text ‘regv’ (for
visitors) or ‘regp’ (for permanent residents)
to +44 7537 404 755. Read the FCO’s
guidance for further information and
advice: www.gov.uk/guidance/how-to-dealwith-a-crisis-overseas.
[Source: FCO Travel Advice/gov.uk]

Business risk

Bribery and corruption
Bribery is illegal. It is an offence for British
nationals or someone who is ordinarily
resident in the UK, a body incorporated in
the UK or a Scottish partnership, to bribe
anywhere in the world.

In addition, a commercial organisation
carrying on a business in the UK can be
liable for the conduct of a person who is
neither a UK national or resident in the UK
or a body incorporated or formed in the
UK. In this case, it does not matter
whether the acts or omissions which form
part of the offence take place in the UK
or elsewhere.
The UK Government takes a very serious
view on bribery and corruption, and any
UK company considered to be involved in
corrupt practices will feel the full weight of
the law bear down on them under the UK
Bribery Act 2010.

The UK Department for Business, Energy
& Industrial Strategy (BEIS, formerly
Department for Business, Innovation
and Skills – BIS) has published a number
of documents on their website.

See: www.gov.uk/government/
organisations/department-for-businessenergy-and-industrial-strategy for
assistance in this area.

The ruling coalition in Malaysia, the BN
– and in particular the largest component
party, UMNO – is regularly confronted by
charges of corruption from the opposition.
Allegations have included the use of
“money politics” to secure positions within
the party, as well as the distribution of
government contracts to cronies and
political allies.

Many major companies in Malaysia are
GLCs (government linked companies).
These are companies in which the
government maintains equity holdings
and are often the preferred vehicle for
implementing government projects, albeit
with foreign partners. This has resulted
in accusations of anti-competitiveness
from some quarters and allegations that
revenue is used to fund political activities.

The Malaysian Anti-Corruption Commission
(MACC) was formed on 1st January 2009
modelled on Hong Kong’s Independent
Commission Against Corruption and
replacing the previous Anti-Corruption
Agency. The Commission has launched
a number of high-profile investigations
since its formation.

Malaysia ranks 55th out of 176 countries
in Transparency International’s Corruption
Perception Index 2016. See: www.transparency.org/news/feature/corruption_perceptions_index_2016#table

www.Malaysia.DoingBusinessGuide.co.uk
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The country is also a signatory to the
following agreements:
•
•
•

the UN Convention against Corruption;

the UN Convention against
Transnational Organised Crime;

the ABD-OECD Plan for Asia-Pacific.

It was named on an OECD blacklist of
uncooperative tax havens at the 2009 G20
summit but has since been removed
following agreement to implement OECD
recommendations.

Visit the GAN Business Anti-Corruption
portal at: www.business-anticorruption.com providing advice and
guidance about corruption in Malaysia
and some basic effective procedures you
can establish to protect your company
from them.
[Source: FCO Overseas Business Risk/gov.uk]

Intellectual property (IP)
Intellectual property rights (IPR), as
intangible assets, are a key factor in the
competitiveness of your business in the
global economy. IPR can protect your
innovation from competitors and can also
be an important source of cash flow
through licensing deals or selling IP. IPR
infringement can lead to loss of business,
revenue, reputation and competitive
advantage unless you take steps to protect
your IP both in the UK and abroad.

Malaysia is a member of the World
Intellectual Property Organization (WIPO)
and a signatory to the agreement on Trade
Related Aspects of Intellectual Property
Rights (TRIPS) signed under the auspices
of the World Trade Organization (WTO).

It is a signatory to a number of
international intellectual property (IP)
treaties administered by WIPO:

•
•
•

the Paris Convention – protection of
industrial property.

the Berne Convention – relating to the
protection of copyright and;

the Patent Cooperation Treaty (PCT) –
provides for a common patent filing
system.

Therefore, Malaysia’s intellectual property
laws are in conformance with international
standards and provide adequate protection
to both local and foreign investors,
although as in many countries there
can be problems with enforcement.
A full list of World Intellectual Property
Organization (WIPO) references to
Malaysia can be found at:
www.wipo.int/tools/en/gsearch.html?cx=01
6458537594905406506%3Ahmturfwvzzq&cof=FORID%3A11&q=Malaysia

When exporting to Malaysia, it is essential
to register your rights in Malaysia as soon
as possible in order to be able to defend
and enforce them. IP rights are territorial
in nature which means that registrations
in the UK or another country’s jurisdiction
are not automatically enforceable in others.
Intellectual property protection in Malaysia
comprises that of patents, trademarks,
industrial designs, copyrights, geographical
indications and layout designs of
integrated circuits.
www.Malaysia.DoingBusinessGuide.co.uk
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IP top tips for businesses:
Malaysia is part of the ASEAN Patent
Examination Co-operation (ASPEC),
a regional patent work-sharing programme
among nine participating ASEAN member
states (AMS). The purpose of this
programme is to share search and
examination results between the
participating offices to allow applicants in
participating countries to obtain patents
faster and more efficiently. ASPEC is free
of charge and operates in English. See:
www.aseanip.org/Services/ASEAN-PatentExamination-Co-operation-ASPEC/Whatis-ASPEC for more information.
There is no customs record system in
Malaysia. It is not possible to register IP
with customs for detaining counterfeit
products.

It can be challenging to reach the correct
person within the Malaysian authorities
to deal with IP. It is beneficial to use a
reputable lawyer to assist with registering
rights.

Businesses are generally encouraged to
learn more about IP issues relevant to their
specific industry sector and to consider
defensive measures early in their plans
to enter the Malaysian market.

The UK Intellectual Property Office has an
IP attaché based in Singapore with specific
focus on providing support and advice to
UK companies in Malaysia. Contact:

Christabel Koh
British High Commission Singapore
100 Tanglin Road
Singapore 247919
Tel: +65 6424 4229
Email: christabel.koh2@fco.gov.uk

Useful information can also be found at:
•

•

•

The UK Intellectual Property Office –
the UK Government agency providing
free and impartial advice on protecting
and registering your IP in the UK and
abroad. See: www.gov.uk/government/
organisations/intellectual-propertyoffice

ASEAN IPR SME helpdesk, a project
funded by DG Enterprise and Industry
of the European Commission to
provide free information and training
for European SMEs in the ASEAN
region: www.ipr-hub.eu
the Intellectual Property Corporation
of Malaysia (MYIPO):
www.myipo.gov.my/en/myipo

[Source: FCO Overseas Business Risk/gov.uk]

Protective security advice
The UK Centre for the Protection of
National Infrastructure (CPNI) also
provides protective security advice to
businesses. See: www.cpni.gov.uk

[Source: FCO Overseas Business Risk/gov.uk]

Health

Visit your health professional at least four
to six weeks before your trip to check
whether you need any vaccinations or
other preventive measures.

Visit the Website and download the free Mobile App

Country-specific information and advice
is published by the National Travel Health
Network and Centre on the TravelHealthPro website: http://travelhealthpro.org.uk/
countries, and by NHS (Scotland) on the
FitForTravel website:
www.fitfortravel.nhs.uk/destinations.aspx.

Useful information and advice about
healthcare abroad is also available
on the NHS Choices website:
www.nhs.uk/NHSEngland/Healthcare
abroad/Pages/Healthcareabroad.aspx
For information and advice about the risks
associated with Zika virus, visit the
National Travel Health Network and Centre
website: www.travelhealthpro.org.uk/
country/137/malaysia#Other_risks

Mosquito-borne diseases like dengue fever
occur all year round. There has been an
increase in the number of cases of dengue
fever, including in Kuala Lumpur. You
should take appropriate precautions to
avoid being bitten by mosquitoes.

The states of Perlis, Kedah and Penang
have been declared as rabies infected.
You should take precautions to protect
yourself if you are travelling in these areas.
See: www.travelhealthpro.org.uk/factsheet/
20/rabies
From June to October, Malaysia can
experience air pollution from forest fires in
Indonesia. Monitor the Air Pollutant Index
Management System (APIMS) updates at:
http://apims.doe.gov.my/public_v2/home.html
and health advisories issued by the
Malaysian Department of Environment at:
www.doe.gov.my/portalv1/en

FCO travel advice

If you are travelling to Malaysia for
business, the Foreign & Commonwealth
Office (FCO) website has travel advice to
help you prepare for your visits overseas
and to stay safe and secure while you are
there. For advice please visit the FCO
travel section pages on the gov.uk website:
www.gov.uk/foreign-travel-advice/malaysia
Travel insurance
Government and private hospitals in
Malaysia charge for all services, and
private care is expensive. Before you
travel, make sure you have adequate
travel health insurance and accessible
funds to cover the cost of any medical
treatment abroad and repatriation.
See FCO foreign travel insurance:
www.gov.uk/guidance/foreign-travelinsurance

Contact FCO travel advice team
This email service only offers information
and advice for British nationals planning
to travel abroad. Email: traveladvicepublicenquiries@fco.gov.uk
If you need urgent help because something has happened to a friend or relative
abroad, contact the consular assistance
team on 020 7008 1500 (24 hours).

If you are abroad and need emergency
help please contact the nearest British
Embassy, Consulate or High Commission.

[Source: FCO Travel Advice/gov.uk]

If you need emergency medical assistance
during your trip, dial 999 or 112 from a
mobile and ask for an ambulance. You
should contact your insurance/medical
assistance company promptly if you are
referred to a medical facility for treatment.
[Source: FCO Travel Advice/gov.uk]

www.Malaysia.DoingBusinessGuide.co.uk

57

Georgetown, Penang

MALAYSIA

Southeast Asian countries collectively rank as the
7th largest economy in the world, and by 2030 the
region is predicted to become the 4th largest single
market.
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Sector-specific opportunities

The UK Department for International Trade
(DIT) publishes over 1,000 business
opportunities per month across all sectors
and over 100 markets. Sign up to receive
regular free international export
opportunities alerts from its worldwide
network, at: www.export.great.gov.uk
Regional opportunities in Southeast
Asia

Southeast Asia is a diverse and distinct
region that presents a number of
opportunities for the UK. It has a
population of over 600 million people
across the ten countries of Brunei, Burma,
Cambodia, Indonesia, Laos, Malaysia,
the Philippines, Singapore, Thailand and
Vietnam.

Southeast Asian countries are forming a
‘single market’ through the establishment
of the ASEAN Economic Community
(AEC). As such, there is an opportunity to
advance UK interests by taking a regional
approach, in addition to bilateral activities.
Economic and trade policy
Southeast Asian countries collectively rank
as the 7th largest economy in the world,
and by 2030 the region is predicted to
become the 4th largest single market. Over
200 million more people are likely to join
the middle class over that time period.
The Southeast Asia Economic and Trade
Policy Network works with governments
and other stakeholders to promote
economic reforms which help boost
growth and increase cross-border trade
and investment.

This includes working on policy issues
such as public-private partnerships (PPP)
for infrastructure, financial sector reform,
and trade and investment liberalisation.

The network also supports countries
in moving towards a more rules-based
international economic system, thereby
helping to improve the business environment
for domestic and foreign firms. This includes
the work of a dedicated regional intellectual
property resource, based in Singapore but
covering the whole of the region. Contact:

Christabel Koh
British High Commission Singapore
100 Tanglin Road
Singapore 247919
Tel: +65 6424 4229
Email: christabel.koh2@fco.gov.uk

The Southeast Asia Prosperity Fund
The Southeast Asia Prosperity Fund
Programme is one of the network’s
key tools for promoting UK technical
co-operation and the sharing of expertise
in the region.

More detail about projects funded by the
Southeast Asia Prosperity Fund
Programme can be found at: www.blogs.
fco.gov.uk/southeastasiaprosperityfund

The network also produces analysis on
regional and national economic and trade
policy trends, helping to inform British
businesses of the latest developments
in this dynamic region. Contact:
Peter Mumford
Southeast Asia Regional Director
Economic and Trade Policy
Tel: (+65) 6424 4305
Email: peter.mumford@fco.gov.uk

Visit the Website and download the free Mobile App

Total UK exports to the six largest
countries in Southeast Asia were more
than three times the UK’s exports to Brazil
(a similar-sized economy), twice those to
India and 50% more than to Japan in
2012. Predominantly headquartered in
Singapore and Malaysia, there are
approximately 3,000 UK businesses in the
region. The top three goods exports to the
region are engines, motorcars and whisky.
To learn more, contact:

Christopher Pook
DIT and FCO Prosperity Regional Director
for Southeast Asia
Tel: (+65) 6424 4300
Email: christopher.pook@fco.gov.uk
Twitter: @ChrisPookSG
Southeast Asia climate change
and energy
Southeast Asia is highly vulnerable to
the impacts of climate change such as
increased flooding, droughts and
typhoons. The Asian Development Bank
predict the economic impact of climate
change in the region could be twice the
world average owing to the low-lying
coastal areas where most of its 600
million people live and economic activity
takes place.

Southeast Asia currently accounts for
12% of global emissions; four times its
share of the GDP. Country governments
need to take decisive action to move onto
a lower carbon pathway. This includes
reducing emissions from deforestation,
eliminating energy subsidies, improving
energy efficiency and finding alternatives
to coal for future power generation.

The new climate economy report shows
that economic growth and action on
climate change can be achieved together.

The global market for low carbon goods
and services is estimated to be worth over
£3 trillion and is projected to grow by 4%
per year. The Climate Change and Energy
Network supports the development of low
carbon businesses in the region.

Southeast Asia science and innovation
The UK has extensive scientific
collaborations with universities, companies
and research institutions in Southeast
Asia. For example, over the past decade
there have been 6,800 research publications
on health with UK and Southeast Asian
co-authors.

More widely, the Newton Fund (NewtonUngku Omar Fund in Malaysia) is enabling
the UK to use its strength in research
and innovation to promote the economic
development and social welfare of
partner countries.

The Newton Fund is part of the UK’s
official development assistance and up
to £12 million a year is available to fund
collaborations with Indonesia, Malaysia,
the Philippines, Thailand and Vietnam to
tackle challenges like infectious diseases
and food security. It is expected that this
will enable genuine partnership to be
formed with funding from partner countries,
private foundations, multi-lateral
organisations and companies.
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The Newton Fund has an overarching
theme of climate change and sustainable
urbanisation, with the following priority
areas:
•
•
•
•
•

Health and life sciences

Environmental resilience and energy
security
Future cities

Agri-technology

Digital innovation and creativity

Contact:

Nicola Willey
Regional Director Southeast Asia
UK Science and Innovation Network
Tel: (+65) 6424 4343
Email: seasiasi@fco.gov.uk

UK-Southeast Asia Knowledge
Partnership
This alliance between the FCO and the
British Council promotes the UK as a
partner of choice for UK education,
research and innovation through increased
collaboration and coordination between the
UK and Southeast Asia.
The Partnership facilitates UK-Southeast
Asia university research collaborations,
commissions studies to help universities
identify research specialisms in the region
and is creating a network of influential UK
alumni across the region.

Visit the UK-Southeast Asia Knowledge
Partnership website to find out more. See:
www.britishcouncil.sg/programmes/
education/higher-education/aseanknowledge-partnerships

Contact:

Amita Chawda
UK-Southeast Asia Knowledge
Partnership Manager
Email: amita.chawda@britishcouncil.org.sg
[Source: FCO/DIT/gov.uk]

Sector-specific opportunities in
Malaysia
Business services

The Malaysian Government’s Economic
Transformation Programme (ETP) aims to
grow this sector to £14.53 billion in 2020.
Opportunities for UK companies include:

•
•

establishment of multi-disciplinary
practice construction firms
establishment of data centres

Contact: trade.kualalumpur@fco.gov.uk
for more information on opportunities in
business services.
[Source: DIT/gov.uk]

Creative industries and information and
communications technology (ICT)

Malaysia’s ETP aims to enhance its
creative industry to produce world-class
content and make the country a regional
hub for digital content. A creative
industries incubator has been set
up in Malaysia’s National ICT
Initiative ‘the MSC corridor’. See:
www.mscmalaysia.my/what_is_msc_
malaysia

Visit the Website and download the free Mobile App

Opportunities for UK companies include:

•

•

‘Film-in-Malaysia’ incentive is offering
a 30% rebate to foreign production
houses that spend a minimum of
RM 5 million in Malaysia. See:
www.filminmalaysia.com/index.php?
option=com_content&view=article&id
=93&Itemid=582

establishing advanced data network
centres

Contact: trade.kualalumpur@fco.gov.uk for
more information on opportunities in the
creative industries and ICT sectors.
[Source: DIT/gov.uk]

Education and skills training

Malaysia is fast becoming an ‘Educational
Hub’ of the ASEAN region. British products
and services linked to education and
training are worth over £280 million a year.

Over 15,000 Malaysian students are
studying at UK universities and the UK has
the highest number of branch campuses in
Malaysia.

Education has always been a deeply
contentious matter nationally, with a
general consensus that the system needs
to be improved. The Malaysian Government
understands that education plays a leading
role in achieving its goal of becoming a
service oriented economy and has opened
up the education system and encourages
foreign investments at all levels of
education (primary to tertiary).
Malaysia’s education system operates in
a two-tier system (private and public). Due
to quality depreciation in public education,
the demand on the private system (often
UK-based) has significantly increased.
Universities such as Nottingham and
Southampton establishing their campuses
in Malaysia and the prevalence of GCE
A-Levels are indicative of the growing
demand.

The Malaysian Government’s Education
National Key Economic Area (NKEA) is
focused on four prioritised segments
based on existing market share and
potential for future growth:

•

Early childcare and education (ECCE)

•

Technical and vocational education
training (TVET)

•

•

Basic education (primary and secondary)

Tertiary education (both domestic and
international students)

The early childcare market (birth to four
years) is largely untapped, with a low 4%
enrolment rate. Although private-sector
participation in pre-school education (five
to six years) has been more significant,
there is increased demand for better
quality pre-school education. Meanwhile,
enrolment in international schools has
been steadily increasing since 2006, when
the government liberalised the intake of
Malaysian students. Malaysians now make
up nearly 56% of students enrolled in
international schools.

On the tertiary front, about 46% of students
pursuing tertiary education are enrolled in
private higher-education institutions.
Malaysia’s aspiration to be a major
destination for international students
is enhanced by broad offerings of
programmes and the establishment of
branch campuses by internationallyrecognised institutions such as Newcastle,
Nottingham and Southampton Universities.
With its world-class education system and
strong international reputations, Malaysia
is an increasingly popular study destination
for international students interested in
education abroad.
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TVET has been identified as a critical
enabler for the success of the Economic
Transformation Programme (ETP), with
nearly one million jobs requiring vocational
certificates or diplomas by 2020.

Several initiatives have been introduced
to raise the quality of TVET offerings and
to ensure the programmes are in line
with industry needs and requirements.
Additional funds have been allocated to
the Skills Development Fund (Perbadanan
Tabung Pembangunan Kemahiran –
PTPK), giving more students the
opportunity to undertake TVET
programmes in private skills training
institutes.

To-date there are 20 public and 41 private
universities and 406 private colleges that
offer a wide range of disciplines at every
level of education, including short-term and
professional courses leading to certificate,
diploma, degree, masters and PhD
qualifications.

The private sector has also set up
educational institutions to supplement
the government’s efforts to generate a
larger pool of professionals and semiprofessionals. Among these are institutions
of higher-learning and set up by large
corporations such as Telekom Malaysia
Berhad, Tenaga Nasional Berhad and
Petronas which also provide degree-level
courses. Various private colleges in
Malaysia offer degree programmes on a
twinning basis with overseas institutions of
higher learning, while foreign universities
are setting up campuses in the country.
For more information see: www.mida.gov
.my/home/education-and-industrialtraining-services/posts

[Source: MIDA (Nov 2016)]

Features and attributes

•

•

•
•

•

Expected 39% increase in enrolment
in private and international schools
over the next five years

Ministry of Education wants Malaysia
to be an educational hub for tertiary
education. By the year 2020 the
Ministry targets to attract over 200,000
international students enrolled in local
private tertiary institutions
70% income-tax exemption for the
first five years of operation for new
international schools

There are currently 128 EnglishMedium international schools in
Malaysia teaching a total of 53,366
students
The abolishment of the 40% cap
on Malaysian citizen enrolment in
international schools

[Source: British Malaysian Chamber of
Commerce (BMCC)]

Opportunities
Opportunities for UK companies include:
•
•
•
•
•
•
•

coaching and mentoring training
educational partnerships with
universities and colleges
corporate and executive training
e-learning solutions
human resource (HR) solutions
‘soft skills’ training
English language training
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CONNECTING BUYERS AND SELLERS WITH THEIR TRADE COUNTERPARTIES

Leading the digitisation
of Global Trade Finance
Cloud based solutions that help organisations to:
Optimise working capital
Secure trade finance
Reduce the risks and costs of global trade
Securely exchange trade data and documentation

@Bolero_InterLtd

www.linkedin.com/company/bolero

info@bolero.net
+44 (0) 207 759 7000

www.bolero.net

Contact: trade.kualalumpur@fco.gov.uk
for more information on opportunities in
education and training.
[Source: DIT/gov.uk]

Energy

Malaysia has the world’s 14 largest
natural gas reserves and the 23rd largest
oil reserves in the world. It aims to become
Asia Pacific’s oil and gas hub. Malaysia
expects offshore oil and gas production to
equal onshore production in the next 15
to 20 years.
th

Malaysia also aims to grow alternative
energy sources, such as nuclear, solar and
hydro to cater to growing demands from an
increased population.

Opportunities for UK companies include:
•
•
•
•
•
•

deep water drilling technology

enhanced oil recovery (EOR)
technology
liquefied natural gas (LNG)
oil and gas technology

oil field services and equipment
(OFSE) operations
energy efficiency technology

Contact: trade.kualalumpur@fco.gov.uk for
more information on opportunities in the
energy sector.
[Source: DIT/gov.uk]

Financial services

Globally, Islamic finance makes up US
$1.67 trillion which is 1% of all the US
$124 trillion financial assets. Malaysia’s

Islamic banking industry holds US $69
billion in assets which is 6% of the global
Islamic banking market. Malaysia’s Islamic
banking industry is experiencing a growth
rate of 18-20% annually which is the
fastest-growing industry within the financial
sector.

[Source: British Malaysian Chamber of
Commerce (BMCC)]

Kuala Lumpur is fast becoming the leading
centre for Islamic finance in Asia. Islamic
investments recently topped £1.3 trillion,
and a new financial district is being
established in Kuala Lumpur (Tun Razak
Exchange). Tax concessions are available
to establish operations. Opportunities for
UK companies include:
•
•

Sharia finance
legal services

Contact: trade.kualalumpur@fco.gov.uk
for more information on opportunities in
financial and legal services.
[Source: DIT/gov.uk]

Accountancy

The accountancy profession in Malaysia
is regulated by the Malaysian Institute of
Accountants (MIA), an agency under the
Ministry of Finance reporting directly to
the Accountant General Office. As the only
accountancy body empowered by law to
regulate the accountancy profession in
Malaysia, membership is mandatory for
those practising in the country. Members
are involved in commerce and industry,
public practice and government and
academia. See: www.mia.org.my/v1 for
more information.
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Malaysia’s retail sector has grown in
recent years due to:
•
•
•
•

a sophisticated and cosmopolitan
emerging middle class

increasing number of megamalls and
shopping centres

increasing affluence and growing
demand for quality goods and services
tourist expenditure

Major British brands have a strong
presence in Malaysian shopping malls,
but there are still huge opportunities for
UK companies. These include:
•

establishing retail stores

•

exporting products to Malaysia as
import duties are gradually being
reduced

•

partnerships with local retailers

Contact: trade.kualalumpur@fco.gov.uk
for more information on opportunities in
Malaysia’s retail sector.
[Source: DIT/gov.uk]

Transportation and infrastructure

Malaysia aims to make Kuala Lumpur and
the Greater Klang Valley a world class city.

Construction of a mass rapid transit (MRT)
system within the Greater Klang Valley is
already underway. The Land Public
Transport Commission (SPAD) also aims
to build a high-speed rail system (HSR)
connecting Kuala Lumpur to Singapore.

There are also plans to develop an efficient
solid waste management system.

Opportunities for UK companies include:
•
•

rail construction

high-technology, green products

Contact the Department for International
Trade (DIT) Malaysia at:
trade.kualalumpur@fco.gov.uk for more
information on opportunities in the
transport and infrastructure sectors.
[Source: DIT/gov.uk]

Incentives for tourism industry

Tourism projects, including eco-tourism
and agro-tourism projects, are eligible
for tax incentives from the Malaysian
Government. These comprise of hotel
businesses, tourist projects involving
in-door and out-door theme parks,
construction of holiday camps, recreational
projects including recreational camps and
the construction of convention centres with
a capacity to accommodate at least 3,000
participants.

Visit the Website and download the free Mobile App

Doing Business in Malaysia

Hospitality

Malaysia’s tourism sector is one of the
12 national key economic areas (NKEAs),
which has been identified by the Malaysian
Government as one of the contributing
prime sectors in Malaysian economic
achievement.

The Malaysian Government will continue
to promote the sector, in line with their
aspiration via the Malaysia Tourism
Transformation Plan to attract 36 million
tourists to Malaysia and generate RM168
billion for the country by 2020.

The Malaysian Investment Development
Authority (MIDA) is focusing on high-yield
tourism, driving economic and employment
growth. The development of hotel and
tourism projects is encouraged in line with
the promotion of Malaysia as an attractive
tourist destination and as a regional centre
for trade and commerce. The following
activities in the tourism sector are currently
being promoted and are eligible to be
considered for incentives under the
Promotion of Investments Act (PIA), 1986:

•
•

•
•

•

Establishment of budget hotels
(1-3 star)

Establishment of 4-5 star hotels

•

•

Establishment of recreational camps

Establishment of convention centres
(with a hall of at least 3,000 capacity)

For further information see the Malaysian
Government portal at: www.malaysia.gov.
my/en/business, or the Malaysian Investment Development Authority (MIDA) site
at: www.mida.gov.my/home

[Source: Malaysia Government/MIDA
(Nov 2016)]

Aid funded business (AFB)

The international aid agencies fund
projects to improve prosperity in
developing countries.

Find more information on the Department
for International Trade’s (DIT) aid funded
business service which helps you identify
opportunities to supply products and
services to the international aid agencies.
See: www.gov.uk/guidance/aid-fundedbusiness

[Source: DIT)/gov.uk]

Expansion/modernisation/renovation
of existing hotels (1-5 star)

Establishment of tourist projects

Expansion/modernisation of tourist
projects
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The 2016 ‘International Property Rights Index’ report
ranks Malaysia 26th out of 128 countries in the world
in terms of intellectual property rights (IPR)
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How to do business in Malaysia
Legal considerations

Malaysia’s legal system is based on the
English legal system.

Contact L Y Lu & Co at: www.lylu.com.my
for legal advice and services, and contact
Ernst & Young Tax Consultants Sdn. Bhd.
for accountancy and tax services:
www.ey.com/my/en/home/

Do not forget that you may be entitled to
support from UK Export Finance. See:
www.gov.uk/government/organisations/
uk-export-finance.
Standards

The Department of Standards Malaysia
has responsibility for standards and
accreditation. See: www.jsm.gov.my/aboutus
The use of Malaysian standards is
voluntary except where made mandatory
by regulatory authorities, this can include
regulations or local by-laws.
Intellectual property rights (IPR)

The Intellectual Property Corporation of
Malaysia (MyIPO) has responsibility for IP
in Malaysia. See: www.myipo.gov.my
en/myipo/ The 2016 International Property
Rights Index Report ranks Malaysia 26th
out of 128 countries in the world in terms
of intellectual property rights (IPR). See:
www.internationalpropertyrightsindex.org/
countries.

The Intellectual Property Office (IPO), the
official UK Government body responsible
for intellectual property (IP) rights including
patents, designs, trademarks and
copyright, can also provide further
information and advice: www.gov.uk/
government/organisations/intellectualproperty-office.
Tax and customs considerations

The Royal Malaysian Customs and Excise
Department has responsibility for customs
and tax in Malaysia. See:
www.customs.gov.my/en.
Goods and services tax
A goods and services tax (GST) was
implemented from 1st April 2015. Sales tax
and service tax was then abolished. The
GST rate is fixed at 6%.
Company tax
The corporate tax rate is 25%.
The rate will be reduced by 1% to 24%
from the 2016 assessment year.
Income tax
The individual tax rate is between 0%
and 28%.

More information can be found from the
Department for International Trade (DIT)
Malaysia. See:
www.gov.uk/government/world/organisations/department-for-international-trademalaysia#contact-us

Visit the Website and download the free Mobile App

Customs
Tariff duties range from 2% to 60%. The
highest duties are imposed on ‘luxury’
items and items deemed to be in direct
competition with locally produced goods.
Import licences are required for certain
controlled items.

A restrictive import licensing regime is also
charged on heavy construction equipment,
electrical household appliances, and iron
and steel products.

For up-to-date country-specific information
on the support available see: UK Export
Finance’s country cover policy and
indicators at: www.gov.uk/guidance/
country-cover-policy-and-indicators.
Details for Malaysia are available at:
www.gov.uk/guidance/country-coverpolicy-and-indicators#malaysia.

[Source: DIT/UKEF/gov.uk]

You can find more about import tariffs in
the European Commission Market Access
Database. See: www.madb.europa.eu/
madb/indexPubli.htm.

Documentation
Department for International Trade (DIT)
Malaysia can give advice on documents.
See: www.gov.uk/government/world/organisations/department-for-international-trademalaysia#contact-us, or see the
'Resources' section of the guide.
It is also essential to obtain or issue
receipts and invoices whenever
transacting to avoid potential disputes.

UK Export Finance

The government can provide finance or
credit insurance specifically to support
UK exports through UK Export Finance
– the UK’s export credit agency. See:
www.gov.uk/government/organisations/
uk-export-finance.
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Officially, the language of business is Bahasa
Malayu, but English is widely spoken and commonly
used. However, even if your contacts can speak
some English, do not assume they will understand
all you say.
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Language

The Malaysian language (Bahasa Melayu,
or Standard Malay) is an Austronesian
language spoken by about 18 million
people in Malaysia, Singapore, southern
Thailand, Indonesia and Brunei. The name
Standard Malay refers specifically to the
language of Malaysia, although there are
also about 170 million people who speak
Bahasa Indonesia, which is a form of
Malay.

Officially, the language of business is
Bahasa Malayu, but English is widely
spoken and commonly used. However,
even if your contacts can speak some
English, do not assume they will
understand all you say. If in English, your
presentations should be concise, clear and
use easy-to-understand language. If in
Malay, do not use an internet translation
site. You should hire the services of a
good interpreter. For translation, please
contact AST Language Services. Visit the
website at: www.astlanguage.com
Malaysian culture

Malaysia is a multi-cultural society. Its main
ethnic groups are Malays, Chinese and
Indians. However, despite being a very
diverse, welcoming society, Malaysia
remains a fairly conservative and
conformist country, valuing respect and
deference to authority. Behaviour that
departs from established norms is avoided.
Society is hierarchical, the family is the
centre of the social structure and children
are brought up to respect parents and
elders at the top. When Malaysians meet

someone for the first time, they may ask
several personal questions to establish
where they fit within the hierarchy. This
may seem intrusive to a westerner, but is
not intended to be rude. However, despite
being hierarchical, in business teamwork
and collaboration are encouraged, and all
members of the organisation are valued.

General etiquette

Cultural norms for Chinese, Indians and
Malays living in Malaysia do vary, and you
should be aware of the different nuances
in behaviour when working with those of
a different background. However, all
Malaysians place great importance on
courtesy and being non-confrontational.
It is difficult for most Malaysians to criticise
or give a direct ‘yes/no’ response to difficult
questions, so you should try to avoid
putting them in an awkward situation.
Avoid raising your voice, angering or
insulting others as these can cause loss
of face, and can result in them thinking
disrespectfully of you. It is therefore best
to avoid all public displays of emotion.
However, Malaysians are very relaxed and
have an easy going, welcoming attitude.
Meeting and greeting

Handshakes are the normal form of
greeting, although some Malay women
may not shake hands with men. If in doubt,
wait to see if the woman extends her hand
first. If not, then a slight bow of the head
with your hand on your heart is normal.
In a team, the most senior are always
introduced first.

Visit the Website and download the free Mobile App

Business etiquette

Meetings should be arranged well in
advance and confirmed the day
beforehand, but best to avoid Fridays as
this is a day of prayer for Muslims. A letter
of introduction is often a good way to
guarantee a meeting. The Chinese are
likely to be punctual, but Malays and
Indians may arrive a little late. Do not
get frustrated if this is the case, as it is
perfectly normal, and Malaysians expect
signs of good etiquette. You should arrive
on time as this shows respect for your
hosts.
Business relationships develop slowly in
Malaysia, as Malaysians will want to get
to know you well, so it can take many
meetings over months or even years to
forge a successful partnership – a one-off
visit, or merely video conferencing – will
not be sufficient.

Being a hierarchical society, issues may
need extensive discussion at all levels –
often over drinks, lunch or dinner – before
final decisions are made by senior
management. Indeed the purpose of
the discussions will not be so much about
business as about deepening the
relationship.

Presentations

Presentations should be factual and easy
to understand, including facts and figures
to back up your conclusions. Avoid making
exaggerated claims – Malaysians prefer
to conduct business with people who are
honest and do not brag about their
accomplishments or financial achievements.
Always avoid confrontational behaviour
and high-pressure sales tactics. Make use
of an official interpreter if appropriate, and
do not assume all attendees will necessarily
have a good command of English.
Interpreters

Communication styles are sensitive and
courteous, with care being taken not to
offend. Straightforwardness is valued in
Malaysia and English widely understood.
However, there may be times when you
require an interpreter. For translation,
please contact AST Language Services.
Visit the website at: www.astlanguage.com

Business cards

Your business cards should be printed
in Malay on one side. Hand them face-up
and with both hands, and offer to the
person with the highest social status first.
Receive cards with both hands and study
before keeping, ideally making a polite
comment. Do not write on them or put in
a back pocket!
www.Malaysia.DoingBusinessGuide.co.uk
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> Clear, consistent content is vital to
making your business understood
overseas. So don't leave it to chance.

> Well-known companies we already work
with include: Serco, Experian, Intertek, IKEA
and Caterpillar
> For a structured approach to translation,
please read the article that follows

T: 0115 9705633 | E: office@astls.co.uk | www.astlanguage.com

If you're reading this guide, the chances are you're either a seasoned
exporter, or you're committed to investigating new export opportunities
for your business. Whichever category you fall into, you'll have a good idea
of the huge investment in time, effort and resources which is required for
export success.
Your priority will be to get your product or service to market, and it's a fact
of life that procurement of peripheral resources such as translation is often
left to the last minute. In this article we'd like to demonstrate to you how
building translation into the early planning stages of your export campaigns
can pay dividends.
The internet, mobile connectivity and social media mean that now more
than ever before customers, be they B2B or B2C, are buying goods and
services within the context of a connected world of instant communication.
Buying decisions carried out in
isolation of wider and constantly
changing sector, economic or
social contexts are a thing of the
past. This means that increasingly
any product or service has to be
supported with professional
technical, marketing or other
contextual content.

As examples of this, exporters need
their technical documentation to
be easily assimilated, their marketing
content to be compelling, and
their website to be informative
and memorable. Human resources
departments on the other hand
need sensitive localisation of
policies & procedures in line
with local legislation, corporate
guidelines and house style. After all
an international expansion strategy
or company restructuring could
easily be undermined by insensitive
internal communication.

In non English-speaking markets,
all of the above can be achieved
by working with a reliable and
professional translation partner.

So how can really good translation
help build your export success:
• clear and accurate foreignlanguage branding and
content will motivate foreign
customers to buy from you

• consistent and harmonised
messaging helps to convey and
reinforce your company's values
and ethos
• corporate and operational
risk through poor quality
communication and
misunderstanding is eliminated
• overall brand integrity and
reputation are enhanced

The following components are
key to a successful translation
project, and show how AST
can make the process of
internationalising outward-facing
and internal communications
simpler, more professional and
more cost-effective:
Rigorous selection of translators

AST’s ISO9001 certified and
ISO17100 compliant processes
mean that the company has
approved sector-specialist
translators whatever the
language and deadline
requirements, with experienced
proofreaders to give the text
precision and professionalism to
really focus the reader’s attention.
Translation memory technology

Client-facing documents
produced periodically often
contain sections which stay the
same and sections which need
updating. Similarly company
websites and technical data or
manuals can contain identical
paragraphs and sections.
Translation Memory technology
is used in this situation to identify
duplicate and legacy text.
The duplicates are logged and
reused – leading to reduced
turnaround times and resulting

cost savings – with company
wordings for products, processes,
titles and descriptions translated
consistently.
Terminology management

The key words used to describe
your company’s products,
services and processes support
your brand and identity. This is
equally true in your foreign
language communications.
Unfortunately, once translated it
is often easy to lose control of key
terms, leading to uncertainty as
to whether the translations are
having the desired impact.
AST’s terminology management
prevents this. Glossaries are
maintained in multiple languages
and client terminology is checked
in each language by industry
sector experts. As the glossary
grows it can be reused with each
new project, so client content is
always on-message and brand
integrity consistent.

So there’s really no need for you
to leave the “softer” aspects of
your export campaign to chance.
Using a professional translation
company like AST provides a
guarantee that your international
content will be clear, consistent
and effective. Whatever the
language.

> YOU NEED YOUR SALES,
TECHNICAL AND WEBSITE CONTENT
TO BE TRANSLATED BY EXPERTS!

> We’re recognised as a UK leader for translating high profile,
client-facing documents

> All our translators are rigorously selected so your text will be
translated by the best people in the business

> We ensure you get premium quality translations every time,
on time and within budget

No matter how urgent your assignment we can translate it.

T: 0115 9705633 | E: office@astls.co.uk | www.astlanguage.com

Malaysia public holidays 2017
Date:

Day:

Holiday:

4th March

Saturday

23rd March

Thursday

24th April

Monday

Anniversary of
Installation of Sultan
of Terengganu
Sultan of Johor's
birthday
Easter - Good Friday
Declaration of Malacca
as a historical city
Isra & Mi'raj

10th February

14th April
15th April

26th April
1st May
7th May
10th May
17th May
27th May

30th May
31st May
1st June
2nd June
2nd June
3rd June
12th June

26th June
27th June
7th July

Friday

Friday
Saturday

Wednesday
Monday
Sunday
Wednesday
Wednesday
Saturday

Thaipusam

Sultan of Terengganu's
birthday
Labour Day
Hari Hol Pahang
Wesak Day
Raja Perlis' birthday
Awal Ramadan

Tuesday
Wednesday
Thursday
Friday
Friday
Saturday
Monday

Harvest Festival
Harvest Festival
Hari Gawai
Hari Gawai
Hari Gawai
Agong's birthday
Nuzul Al-Quran

Monday
Tuesday
Friday

Hari Raya Aidilfitri
Hari Raya Aidilfitri
Georgetown World
Heritage City Day

Area notes:

Kuala Lumpur,
Putrajaya, Johor,
Negeri Sembilan,
Perak, Penang &
Selangor
Terengganu
Johor

Sabah & Sarawak
Malacca

Kedah, Negeri
Sembilan & Perlis
Terengganu

National
Pahang
National
Perlis
Johor, Kedah &
Malacca
Sabah & Labuan
Sabah & Labuan
Sarawak
Sarawak
Sarawak
National
Kelantan, Kuala
Lumpur, Labuan,
Pahang, Perak,
Perlis, Penang,
Putrajaya, Selangor
& Terengganu
National
National
Penang

Visit the Website and download the free Mobile App

Date:

Day:

22nd July
31st August

Saturday
Thursday

8th July

1st September
2nd September
9th September

16th September
22nd September
7th October
13th October
19th October

24th October
26th October

3rd November
11th November

12th November
1st December

11th December

25th December

Saturday

Friday
Saturday
Saturday
Saturday
Friday
Saturday
Friday

Thursday
Tuesday

Thursday
Friday
Saturday
Sunday
Friday

Monday
Monday

Holiday:

Penang Governor's
birthday
Sarawak's Independence
National Day / Merdeka
Day
Hari Raya Haji
Hari Raya Haji
Sarawak Governor's
birthday
Malaysia Day
Awal Muharram
Sabah Governor's
birthday
Malacca Governor's
birthday
Deepavali

Sultan of Pahang's
birthday
Hari Hol Almarhum
Sultan Iskandar
Sultan of Perak's birthday
Sultan of Kelantan's
birthday
Sultan of Kelantan's
birthday
Prophet Muhammad's
birthday
Sultan of Selangor's
birthday
Christmas

Area notes:
Penang

Sarawak
National

National
Kedah, Kelantan,
Perlis & Terengganu
Sarawak
National
National
Sabah

Malacca

National (except
Sarawak)
Pahang
Johor

Perak
Kelantan

Kelantan

National

Selangor

National
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Meetings should be arranged well in advance and
confirmed the day beforehand, but best to avoid
Fridays as this is a day of prayer for Muslims.

WHAT ARE THE CHALLENGES?
www.Malaysia.DoingBusinessGuide.co.uk
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What are the challenges?

Challenges to doing business
in Malaysia

Major issues facing UK businesses
include:

•
•

•

•

public procurement process not
transparent

ranked in the top third of countries in
the 'Corruption Perceptions Index':
www.transparency.org/news/feature/
corruption_perceptions_index_2016
#table

See the Business Risk section in this
guide, and check the latest Overseas
Business Risk report for Malaysia at:
www.gov.uk/government/publications/
overseas-business-risk-malaysia.

The DIT team in Kuala Lumpur and the
British Malaysia Chamber of Commerce
(BMCC) can help provide further advice
and information.
[Source: DIT/UKEF/gov.uk]

a weak competitive environment
(including policies that favour
Bumiputera, the indigenous
Malaysians)

an overseas exodus of Malaysian
talent

You should ensure you take the necessary
steps to comply with the requirements of
the UK Bribery Act. See: www.gov.uk/
government/publications/bribery-act-2010guidance

www.Malaysia.DoingBusinessGuide.co.uk
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CONNECTING BUYERS AND SELLERS WITH THEIR TRADE COUNTERPARTIES

The digitisation of trade finance is delivering
significant benefits to corporates, banks,
carriers and other Bolero trading partners.

o

In addition to reducing the time, cost and risk of trading internationally,
digitisation provides connected parties with greater visibility and transparency of the whole end to end process.
For corporates, the reasons to go digital
are driven by the need to reduce costs
through increased efficiencies and working
capital improvements by employing faster
payment processing methods. Additionally,
the increased visibility, along with the ability
to audit and track all transactions, reduces
the risk of fraud and regulatory noncompliance. Digitisation also provides
Corporates with the opportunity to acquire
quicker and easier access to finance.

o

For banks and other financial institutions,
digitisation offers similar benefits and
advantages, from increasing efficiencies
to reducing the risk of fraud. Banks also
have greater visibility over the end-to
end physical and financial supply chain,
enabling them to offer more enhanced
value added services.

To make the most effective transition into the digital world,
it is important to find a company with the right knowledge
and expertise.
For the past 18 years, Bolero has been a
global leader in the electronic settlement
of contracts between buyers and sellers.
From initial purchase orders to final
payments, including supporting trade
financing and the documentary control
of goods, Bolero helps organisations to
improve cash-flow and working capital
whilst increasing efficiency, control and
visibility as well as mitigating risk and fraud.
This is all accomplished through the Bolero
exchange, which allows exporters, banks,
carriers, importers and other trading parties
to connect and transact seamlessly over a
common digital network irrespective of
message format or protocol.
Bolero provides a wide range of solutions
in different vertical sectors designed
specifically for the electronic management
and communication of trade finance
documents and related instructions,
including open account, letters of credit,
guarantees, standbys and documentary
collections.

o

Bolero is leading the way in driving the
digitisation of global trade transactions,
bringing the industry's first electronic
Bill of Lading solution to market, and its
innovative cloud-based messaging
services eliminate the need for paper
trade documents.

@Bolero_InterLtd

Today, we power trade across 5 continents
and deliver in excess of $80bn worth of
global trade transactions per annum,
connecting buyers, sellers, financiers,
credit underwriters and payment providers
& networks.
Contact us for more information.

Contact us:
Bolero International Ltd
Hersham Place Technology Park
Molesey Road
Walton-on-Thames
Surrey
KT12 4RZ
United Kingdom
Tel: +44 20 7759 7000
Fax: +44 20 7759 7001
Email: info@bolero.net
www.bolero.net

China
Tel: +86 21 80137991
Singapore
Tel: +65 66312923

Japan
Tel: +81 3 68703538

Hong Kong
Tel: +852 8208 4060

www.linkedin.com/company/bolero

www.bolero.net

MALAYSIA

Your business cards should be printed in Malay on
one side. Hand them face-up and with both hands,
and offer to the person with the highest social status
first. Receive cards with both hands and study
before keeping. Do not write on them or put in a
back pocket.

RESOURCES
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What does membership of the Institute of Export &
International Trade mean?

To most the Institute of Export & International Trade simply plods away providing
much needed qualifications to professionalise the industry however, did you realise
that our helpline is one of the busiest and best in the industry? It’s all part of
membership and, if you need more than a phone call, we can put together a project
to fulfil your needs. 2015 saw the launch of our Technical Help for Exporters that
recognises the volume of legislation and regulation that covers our industry and
gives you the comfort of knowing that if you don’t know, you know someone who does!

Innovation is key to the success of the
Institute and new ideas include our
New Exporter package. This allows a
business to enter a new market secure
in the knowledge that they have an
understanding of how they will operate
and comply with any specific
regulations and standards. Practical
help and assistance is always
available from the Institute so any
additional training can be tailored
to the business and the team that
needs the knowledge.
The work of the IOE&IT also extends
to representing membership views.
Knowledge gained from our members’
feedback, those who get involved with

the forums and Special Interest
Groups, and those who attend our
training courses or study with us,
enables us to represent the industry at
government levels in both the process
and delivery of policy for international
trade. These views also help us to
ensure that the training programmes
are effective and pertinent to the
industry needs. Our Diploma in World
Customs Compliance and Regulation
is testament to the way we listen to our
members’ needs. This was driven by
Nissan, Adidas, John Lewis and many
others and will neatly dovetail into any
AEO work ensuring that quality
standards are met at manager and
junior staffing levels.

www.export.org.uk

Starting in 1935, the Institute committed
itself to building competence and
growing confidence for businesses
trading in goods and services, which
at the time, was a far reaching remit.
Over the years this remit has seen us
develop from simply providing training
in short course format over a day, or
perhaps two, into a fully-fledged Ofqual
Awarding Organisation that operates
specifically to deliver international
trade education.

This status allows our individual
members and corporates alike to be
sure that they are part of a quality
organisation with plans for growth
integrated with a sustainable future
for the global prosperity of UKPlc.

Part of our work includes mapping
existing qualifications to roles and
producing training needs analyses
to ensure staffing progression and
continuity. The need to upskill our
workforce to match those of our
competitors is a key element vital for
growth. Our focus is on recognising
that International trade needs specific
knowledge, coupled with a strong
belief that we must start to talk to

our young people at an earlier stage.
We need to engage the next generation
in thinking about how world trade
works and how it will be great for
British businesses. They need to know
how items arrive in the shops which, in
turn, will begin to spark ideas. As these
young people join companies they will
bring a fresh outlook that all things are
possible especially if you operate
globally.

Why not call us and get involved?
It has never been more important that
we act as an industry to help – we
need experts and commitment to
professionalising international trade
from businesses large and small –
help your institute to stay ahead of
the curve.
Institute of Export
& International Trade
Export House
Minerva Business Park, Lynch Wood,
Peterborough, Cambridgeshire,
PE2 6FT, UK
Telephone: +44(0)1733 - 404400
Fax: +44(0)1733 - 404444

Lesley Batchelor OBE, FIEx (Grad) –
Director General, Institute of Export & International Trade

Focusing on qualifications.
A focus on qualifications - but why do we need them?

I’d like to tell you about my story, it’s ok it won’t take too long but I think it’s similar to a lot
of people that work in international trade.

I left school with no ambition to do anything other than help my mum make ends meet. I
wanted to be a seamstress but we couldn’t afford the material for the interview so I went into
an accounts department at a large pharmaceutical company. Luckily for me they recognised
a hard worker and asked me to work in various departments. After a year they asked me
which one I like the best and without even thinking I said “international”, and that was my
career set out for me.
Working in international trade I found that
I needed to understand so many different
things - from how trade agreements
impacted a sale to the legal aspects of
trade and how different systems worked in
terms of contract and disputes. Getting paid
brought about a whole new set of issues
and this really made me learn and think
about the implications of offering credit and
how it can be used to your advantage.
Things I learnt about logistics and the
paperwork that was needed to support a
trade were empirical and slowly I became
sure of my knowledge. The problem was,
that when I wanted to move on to the next
company, I had nothing to show I had that
knowledge. It was frustrating to find that the
knowledge that I had accumulated over 11
years wasn’t evidenced in any way and that
no-one knew exactly what I knew. I was
lucky enough to get my next job with a
well-known Japanese computer company
but it made me realise that if I wanted a
career, I needed to get qualified.

So I spent the next two years, two nights a
week at night school honing my skills and
building a knowledge and understanding of
all aspects of the trade I had entered “by
the back door”. Finally, exhausted but with
a full understanding of how planning and
control worked, I passed and became a
Graduate Member of the Institute of Export &
International Trade, suffix MIEx (Grad) in 1991.

Well, many things have changed since
then, as after many years of working in
international trade, I took over at the helm,
steering the qualifications and the Institute
towards a better place. We have now
gained Ofqual Awarding Organisation status
for the qualifications and have worked hard
on ensuring we are ready for the next 80
years of representing the industry and
standing as guardian of professional
standards in international trade.

OFQUAL* awarding status is hard
earned and we are proud to be the only
professional body operating in this
international trade environment.

IOE&IT Qualifications in brief
www.export.org.uk/professional-qualifications

Level 1

Level 2

Level 3
Level 4

Level 5
Level 6

Young International Trader
(Available electronically)
International Trade Logistic
Operations **
Certificate of International Trade
Certified International Trade
Adviser
Advanced Certificate in
International Trade
Diploma in International Trade
Diploma in World Customs
Compliance and Regulations
Foundation Degree jointly
delivered with ***Anglia Ruskin
University
Higher Apprenticeship in
International Trade - the first
so far.

Our courses at level 3 onwards are
delivered online using a blended learning
technique which involves the support of an
expert tutor for each topic. The IOE online
campus offers a range of learning tools,
from power-point presentations and videos
to online chats and forums for the students.
The Institute has a success rate of 95%
in helping our students through these
academic programmes.

The Advanced Certificate in International
Trade - Elective modules have been added
to the level 4 Advanced Certificate syllabus.
In addition to the three core modules of
Business Environment, Market Research
& Marketing and Finance of International
Trade, students can now choose a fourth
elective module from:

a. International Physical Distribution
b. Selling Services, Skills and Software
Overseas
c. Or one of:
i.

Doing business & communicating
in Arabic speaking markets
ii. Doing business & communicating
in Spanish speaking markets
iii. Doing business & communicating
in German markets
iv. Doing business & communicating
in Chinese markets
v. Doing business & communicating
in Russian markets

The series of modules above carry
language skills training, the focus being
on basic business language needed and
business culture
Finally, eBusiness internationally will be
launched summer 2016.

The Diploma in International Trade level 5 is equivalent to the second year of
a degree and is accepted as entry level for:-

BSc (Hons) in Management Practice International Trade with Plymouth University
-Online 24 months

MSc International Trade, Strategy and
Operations with Warwick University - 36
months part residential

www.export.org.uk/professional-qualifications
will give you more detail and a contact who
will talk you through your options.

*The OFQUAL Register of Regulated Qualifications contains details of Recognised Awarding Organisations
and Regulated Qualifications in England (Ofqual), Wales (Welsh Government) and Northern Ireland (Ofqual
for vocational qualifications and CCEA Accreditation for all other qualifications).
** International Trade Logistic Operations is delivered through our approved centres
*** Anglia Ruskin University is Entrepreneurial University of the Year

SUPPORTING ORGANISATIONS

The Institute of Export & International
Trade
Export House
Minerva Business Park
Lynch Wood
Peterborough
PE2 6FT, UK
Tel: +44 (0) 1733 404400

Website: www.export.org.uk
In the past five years, we have provided:

•
•

b

s
UK Export Finance
e is the UK’s exportt
credit agency, serving UK companies of

all sizes. We help by providing insurance
to exporters and guarantees to banks
to share the risks of providing export
finance. In addition, we can make loans
to overseas buyers of goods and services
from the UK.

e

.

•

£14 billion worth of support for UK
exports;
direct support for more than 300
customers supported directly, with
many thousands more benefiting
through export supply chains;
nearly 2000 individual guarantees,
loans or insurance policies.

UK Export Finance is the operating name
of the Export Credits Guarantee
Department (ECGD).

For more information and to arrange a
free consultation with an Export Finance
Adviser, visit:
www.gov.uk/government/organisations/uk
-export-finance
New business enquiries:
Telephone: +44 (0)20 7271 8010

Email: customer.service@ukef.gsi.gov.uk

British Expertise
23 Grafton Street, London W1S 4EY

Tel: +44 (0)20 7824 1920
Fax: +44 (0)20 7824 1929

www.britishexpertise.org
E
+

0

Department for International Trade
(DIT):

If you have a specific enquiry about the
Malaysian market which is not addressed
by the information in this guide, you may
contact:

Department for International Trade (UK)
Email: enquiries@trade.gsi.gov.uk
Tel enquiries: +44 (0)20 7215 5000

Department for International Trade
Malaysia
British High Commission
Level 27 Menara Binjai
2 Jalan Binjai
Kuala Lumpur 50450 Malaysia
Email: trade.kualaLumpur@fco.gov.uk
Tel: +60 (3) 2170 2200
Christopher Pook, Department for
International Trade, Southeast Asia
Regional Director for DIT and FCO
Prosperity, Southeast Asia:
Email: Christopher.pook@fco.gov.uk
Twitter: @ChrisPookSG
Telephone: +65 (0)6424 4300
British Malaysian Chamber of
Commerce (BMCC)
Lot E04C1
4th floor
East Block
Wisma Selangor Dredging
142-B Jalan Ampang
50450 Kuala Lumpur Malaysia
Telephone: +60 3 2163 1784
Email: info@bmcc.org.my
Website: www.bmcc.org.my

AST Language Services
AST Language Services Ltd
Unit 8, Ayr Street, Nottingham NG7 4FX
United Kingdom

Phone: +44 (0)115 970 5633
Fax: +44(0)845 051 8780
Email: office@astls.co.uk
www.astlanguage.com

www.Malaysia.DoingBusinessGuide.co.uk
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SUPPORTING ORGANISATIONS

Otherwise contact the DIT team in Kuala
Lumpur directly for more information and
advice on opportunities for doing business
in Malaysia:

MARKET ExPERTS

Insurance

AIG Malaysia Insurance Berhad
Menara Worldwide
198 Jalan Bukit Bintang
55100 Kuala Lumpur Malaysia
Phone: 603 2118 0188
Fax: 603 2118 0288
Email: AIGMYCare@aig.com
www.aig.my

Relocation Services

For Media Enquires: Corporate
Communications
Yogendra Thavakumar
Email: Yogendra.Thavakumar@aig.com
Andrea Chong
Email: Andrea.Chong@aig.com

Allied Pickfords Malaysia
No.10, Jalan 3/32A
Mukim Batu, Batu 6 ½
52100 Kuala Lumpur
Malaysia
Tel: (60) 3-6253 6553
Fax: (60) 3-6257 8221

www.alliedpickfords.com.my

Trade Finance Solutions

Nadia Miranda
General Manager
nadia.miranda@sirva.com.my

Bolero International Ltd
Hersham Place Technology Park
Molesey Road, Walton-on-Thames
Surrey KT12 4RZ. United Kingdom

Tel: +44 20 7759 7000
Fax: +44 20 7759 7001
Email: info@bolero.net
www.bolero.net

China Tel: +86 21 80137991
Singapore Tel: +65 66312923
Japan Tel: +65 66312923
Hong Kong Tel: +852 8208 4060

Corus Hotel Kuala Lumpur
Jalan Ampang, 50450 Kuala Lumpur,
Malaysia.
G.P.O. Box 22395
Tel:(603) 2161-8888
Fax: (603)2161-2393

Email: enquiries@corushotel-kl.com
www.corushotel-kl.com

Education / School Services
Epsom College in Malaysia
Persiaran Kolej
71760 Bandar Enstek
Negeri Sembilan
Malaysia

Phone: +6062404188
Email: enquiries@epsomcollege.edu.my;
sinyee@epsomcollege.edu.my
www.epsomcollege.edu.my
Contact person: Sin Yee Ng,
Marketing and PR Manager

Accountants / Professional Business Services
Ernst & Young Tax Consultants Sdn.
Bhd.
Level 23A Menara Milenium
Jalan Damanlela, Pusat Bandar
Damansara, 50490 Kuala Lumpur
Malaysia
Tel: +60 3 7495 8000
Fax: +60 3 2095 5332
Email: EYMalaysia@my.ey.com
www.ey.com/my

Contact Mr. Amarjeet Singh
Malaysia Tax Leader, EY
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Hotel / Corporate Lodging
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Banking

HSBC Bank Malaysia Berhad is a member
of the HSBC Group and employs more than
4,000 people in Malaysia.
Our head office is located at:

No 2 Leboh Ampang
50100 Kuala Lumpur, Malaysia
Phone: +603-2075 3000
Fax: +603-20701146
www.business.hsbc.com.my
Regional Development Agency
i2M Ventures Sdn Bhd (985864-D)

A-FF-01 First Floor Block A, Medini 6, Jalan
Medini Sentral 5
Bandar Medini Iskandar Malaysia, 79250
Iskandar Puteri, Johor Darul Takzim.
Phone: +60 7 509 6545
Email: gbs.iskandar@i2m.com.my
www.gbs-iskandar.my

Contact: Grace Liew,
Investor Solutions
Law / Legal Services
L Y Lu & Co

C-8-1, BLOCK C, 8TH FLOOR, UNIT 1,
MEGAN AVENUE 2, JALAN YAP KWAN
SENG,
50450 KUALAU LUMPUR, MALAYSIA

Tel: +603 2166 0800
Fax: +063 2166 1800

Email: consult@lylu.com.my
www.lylu.com.my

MAB Kargo Sdn. Bhd.
1M Floor, Advanced Cargo Centre,
Kuala Lumpur International Airport,
64000 Sepang, Selangor, Malaysia
www.maskargo.com
Ahmad Luqman Mohd Azmi
Chief Executive Officer
Tel: +6 03 8777 1601
Email: ahmadluqman.mohdazmi@
malaysiaairlines.com
Amiroel Shazrie Yussof
Head of Sales & Marketing

Office Solutions
Regus Management Malaysia Sdn Bhd
28 locations across Malaysia
Level 28, The Gardens South Tower
Mid Valley City
Lingkaran Syed Putra
59200 Kuala Lumpur MALAYSIA

Phone: 1800 881 483 | +603 2168 4300
Fax: +603 2168 4300
Contact: Shan Govindasamy
Email: shan.govindasamy@regus.com

Country Manager:
Mr. Vijayakumar Tangarasan
www.regus.com.m

Recruitment

Robert Walters Malaysia
Level 24 Menara 3 Petronas
Persiaran KLCC
50088 Kuala Lumpur
Malaysia
Sally Raj
Managing Director

Tel: +603 2380 8705
Fax: +603 2380 8701

www.robertwalters.com.my
sally.raj@robertwalters.com.my
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Logistics

The British High Commission is
responsible for developing and maintaining
relations between the UK and Malaysia.

The High Commission represents the
British Government in its relations with the
Malaysian Government and present British
policies to the Malaysian Government
and to Malaysians. They report and
explain Malaysian policies to the British
Government and support British interests
as well as coordinating the political,
economic, environmental and commercial
activities of the British Government.

With nearly 16,000 Britons living in
Malaysia and over 401,000 visiting every
year, the High Commission supports
British nationals if they need assistance.
Services for British nationals

Urgent assistance
If you are in Malaysia and you urgently
need consular assistance (e.g if you have
been attacked, arrested or there has been
a death), call 03 2170 2200. If you are in
the UK and concerned about a British
national in Malaysia, contact us on
+603 2170 2200.
Get an emergency travel document
You can apply for an emergency travel
document if you are abroad and your
passport has been lost or stolen,
damaged or expired, and you cannot
get a new or replacement passport in time
to travel. For more information see:
www.gov.uk/emergency-travel-document

If you are due to travel in the next 24
hours, contact us as soon as possible at:
www.gov.uk/government/world/
organisations/british-high-commissionkuala-lumpur#contact-us
Please check what you must bring with
you and then make an appointment.
Please note that an emergency travel
document does not guarantee entry to
every country.

You may also be required to obtain a
special pass from Malaysian Immigration
Department, to be affixed in your
emergency travel document. The
Consular Section will issue you with
a letter, to support your request with
Malaysian Immigration.

Support if you have been arrested
The British High Commission will do all
they can to contact you within 24 hours
of being told that you have been detained
or arrested, and will give you a prisoner
pack with information for British prisoners
in Malaysia. They cannot get you out of
prison, prevent the local authorities from
deporting you after your prison sentence,
or interfere in criminal or civil court
proceedings.

Local medical facilities and practitioners
Use the following list of local medical
facilities and practitioners if you need help
in Malaysia: www.gov.uk/government/
publications/malaysia-list-of-medicalfacilities. Please note that inclusion in
these lists does not constitute official
endorsement by the British High
Commission or the UK Government.

How else they can help
In addition to the services listed above
they can also:
•
•
•
•
•
•

provide information about transferring
funds

provide appropriate help if you have
suffered rape or serious assault, are a
victim of other crime, or are in hospital
help people with mental illness

offer support and help in a range of
other cases, such as child abductions,
missing people and kidnapping
contact family or friends for you if you
want

make special arrangements in cases
of terrorism, civil disturbances or
natural disasters or other crises
abroad

For more information on the services
the High Commission can provide, see
'Support for British nationals abroad:
A guide': www.gov.uk/government/
publications/support-for-british-nationalsabroad-a-guide.

For general information on living in or
planning to live in Malaysia, see:
www.gov.uk/guidance/living-in-malaysia.

Contact us:

British Embassy Kuala Lumpur
Level 27 Menara Binjai
2 Jalan Binjai
Kuala Lumpur
50450
Kuala Lumpur
Malaysia
Telephone: +6 03 2170 2200
Fax: +6 03 2170 2370

Opening hours:
Monday to Thursday: 8.00am to 12.30pm
and 1.15pm to 4.30pm
Friday: 8.00am to 12.30pm
Consular enquiries:
consular.mail@fco.gov.uk

Telephone: +6 03 2170 2200
Fax: +6 03 2170 2390

Opening hours:
Monday, Wednesday, Friday:
8.30am to 12.00pm

Website:
www.gov.uk/government/world/
organisations/british-high-commissionkuala-lumpur
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Getting UK businesses ready to sell overseas

What is Open to Export?

Open to Export is the online community helping UK businesses
get ready to sell overseas. Backed by Government and business,
we are a not for profit social enterprise dedicated to helping
UK companies grow through export.

For more information visit opentoexport.com

Useful Links

Country information:
BBC Website:
http://news.bbc.co.uk/1/hi/country_profiles/default.stm
FCO Country Profile:
www.gov.uk/foreign-travel-advice

Customs & regulations:
HM Revenue & Customs:
www.gov.uk/government/organisations/h
m-revenue-customs

Economic information:
The Economist:
www.economist.com/topics

Standards and technical regulations:
British Standards Institution (BSI):
www.bsigroup.com/en-GB/

International Property Rights Index:
www.internationalpropertyrightsindex.org/
countries?f=ipri_wr&o=asc
National Physical Laboratory:
www.npl.co.uk

Trade statistics:
HM Revenue and Customs (HMRC):
www.uktradeinfo.com/Statistics/BuildYourOwnTables/Pages/Home.aspx
National Statistics Information:
www.gov.uk/government/statistics/announcements

Trading Economics:
www.tradingeconomics.com

Export control:
Export Control Organisation:
www.gov.uk/guidance/beginners-guide-toexport-controls
Export finance and insurance:
British Insurance Brokers Association
(BIBA): www.biba.org.uk

UK Export Finance (formerly ECGD):
www.gov.uk/government/organisations/
uk-export-finance

Intellectual Property:
Intellectual Property Office:
www.gov.uk/government/organisations/intellectual-property-office
World Intellectual Property Organization
(WIPO): www.wipo.int/treaties/en/
text.jsp?file_id=288514

Office for National Statistics:
www.ons.gov.uk
Trade shows:
DIT Events Portal:
www.events.trade.gov.uk

Travel advice:
FCO Travel:
www.gov.uk/browse/abroad

FCO Foreign Travel Insurance:
www.gov.uk/guidance/foreign-travelinsurance
Healthcare abroad:
Travel health:
www.travelhealth.co.uk

TravelHealthPro:
www.travelhealthpro.org.uk/countries

www.Malaysia.DoingBusinessGuide.co.uk
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NHS (Scotland):
www.fitfortravel.nhs.uk/destinations.aspx

NHS Choices:
www.nhs.uk/NHS
England/Healthcareabroad/Pages/
Healthcareabroad.aspx

International Trade:
British Chambers of Commerce (BCC):
www.britishchambers.org.uk
British Council:
www.britishcouncil.org

British Expertise:
www.britishexpertise.org/bx/pages/bx.php
CBI (Confederation of British Industry):
www.cbi.org.uk

Department for Business, Energy &
Industrial Strategy (BEIS):
www.gov.uk/government/organisations/
department-for-business-energy-andindustrial-strategy

Department for International Trade (DIT):
www.gov.uk/government/organisations/
department-for-international-trade
DIT e-exporting programme:
www.gov.uk/guidance/e-exporting
Export Britain:
http://exportbritain.org.uk/
Exporting is GREAT:
www.export.great.gov.uk

Foreign & Commonwealth Office:
www.gov.uk/government/organisations/
foreign-commonwealth-office

Institute of Directors (IoD):
www.iod.com

Institute of Export & International Trade
(IOE&IT): www.export.org.uk
International Monetary Fund (IMF):
www.imf.org/external/index.htm

Market Access database:
www.madb.europa.eu/madb/indexPubli.htm
Open to Export:
http://opentoexport.com/

Organisation for Economic Co-operation
and Development (OECD):
www.oecd.org
Overseas business risk:
www.gov.uk/government/collections/
overseas-business-risk
Trade Tariff:
www.gov.uk/trade-tariff

Transparency International:
www.transparency.org

UK Visas:
www.gov.uk/government/organisations/
uk-visas-and-immigration
World Bank Group economy rankings:
www.doingbusiness.org/rankings

World Economic Forum Global
Competitiveness report:
www.weforum.org/reports/globalcompetitiveness-report-2014-2015

Visit the Website and download the free Mobile App

Doing Business in Malaysia

Malaysian websites:

Air Pollutant Index Management System
(APIMS):
http://apims.doe.gov.my/public_v2/home.html
Bank Negara:
www.bnm.gov.my

British-Malaysian Chamber of Commerce:
www.bmcc.org.my

Companies Commission of Malaysia
(SSM):
www.ssm.com.my
Department of Standards Malaysia:
www.jsm.gov.my/about-us

Film in Malaysia Incentive:
www.filminmalaysia.com/index.php?
option=com_content&view=article&id=93
&Itemid=582

Malaysian Institute of Accountants:
www.mia.org.my/v1

Malaysian Investment Development
Authority (MIDA):
www.mida.gov.my/home

Malaysian Ministry of Foreign Affairs:
www.kln.gov.my/web/guest/home
MSC Malaysia:
www.mscmalaysia.my

My Government:
www.malaysia.gov.my/public/cms/

Royal Malaysian Customs Department:
www.customs.gov.my/en
Tourism Malaysia:
www.tourism.gov.my

High Commission of Malaysia in London:
www.jimlondon.net
Intellectual Property Corporation of
Malaysia (MyIPO):
www.myipo.gov.my/en/myipo

Malaysian Department of Environment:
www.doe.gov.my/portalv1/en
Malaysia Economic Transformation
Programme (ETP):
http://etp.pemandu.gov.my/

Malaysia Free Trade Agreements (MITI):
http://fta.miti.gov.my/

www.Malaysia.DoingBusinessGuide.co.uk

109

ABOUT US
Launched in 2007, Start Up Overseas has become the definitive
online resource for companies who are looking to expand
internationally, export products or set up overseas operations.
We have all the information you will need to trade in 60 countries.

LOOKING FOR HELP DOING BUSINESS
IN MALAYSIA?
You are not alone. In January 2017, 29,064 companies used
Start Up Overseas to find up to date information – and to find
service providers who could help.

WHY DO COMPANIES USE START UP
OVERSEAS?
•

Country Guides – the essential information you will need to
trade on foreign soil.

•

Business Directory – A helpful directory giving you the tools
and contacts to run your business overseas.

•

Ask the Expert – Experts are waiting to answer your questions

•

Start Up Overseas Forum – Join our virtual community. Share
knowledge & advice with people facing similar issues to you.

•

Editors News – Subscribe to our free newsletter, and keep
completely up to date with all the developments in international
trade.

CONTACTUS
To contact the sales team: simon@startupoverseas.co.uk
To contact the editorial team: caroline@startupoverseas.co.uk
If you have any general questions email using the above details or call us on:
+44 (0)117 907 3520. See more at: www.startupoverseas.co.uk/aboutus

www.startupoverseas.co.uk
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Trade shows

A trade show is a method of promoting a business through the
exhibition of goods and services, an organised exhibition of
products, based on a central theme, where manufacturers
meet to show their products to potential buyers.

Taking part in overseas exhibitions is an effective way for you to test markets, attract
customers, appoint agents or distributors and make sales. DIT's Tradeshow Access
Programme (TAP) provides grant support for eligible SME firms to attend trade
shows overseas.

Participation is usually as part of a group, a great advantage for inexperienced
businesses, and is usually led by one of DIT's Accredited Trade Associations (ATOs).
ATOs work with DIT to raise the profile of UK groups and sectors at key exhibitions.
For more information visit: www.gov.uk/guidance/tradeshow-access-programme.
IOE&IT’s events:
www.export.org.uk/events/event_list
.asp
10 Times (formerly BizTradeShows.com):
http://10times.com/malaysia

British Expertise Events:
www.britishexpertise.org/bx/pages/
bx.php
EventsEye.com online database:
www.eventseye.com
DIT online events search facility:
www.events.trade.gov.uk
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Simon Chicken – Event Director of Going
Global Live: Europe’s leading event for
expanding your business overseas
Hi Simon, can you tell us about
how Going Global Live started?
The Prysm Group had been running
The Business Show for 10 years.
TheBusiness Show is Europe’s largest
event helping UK based companies grow
domestically. It became apparent that
many of our 20,000+ visitors were looking
to expand internationally. There was a
need, and there was a gap in the market,
so we launched Going Global Live at
ExCeL in November 2014, and we’ve
done 2 events each year ever since.
Going Global Live takes place twice a
year, in May and November. For more
information including event dates, visit the
website at: www.goinggloballive.co.uk

What can people expect to find at
Going Global Live?
Think of it as a trade show and conference.
Visitors who come to the event will get up
to date advice from world leading experts
on the most attractive markets and overseas opportunities, and be able to speak
to suppliers & service providers who can
help with the challenging project of
international expansion.

Why is it important for SMEs to
attend the event?
Research has shown businesses are 11%
more likely to survive if they export their
products, Great Britain is currently in a
fantastic position where we have good
trade deals in place and British products
are in high demand. At Going Global Live
we put all the suppliers and services
companies will need to meet in order for
them to achieve international expansion,
all under one roof. Trying to meet with all
of these people would take years to
arrange and do, at the event you can do it
in 2 days! If you are serious about taking
your business to the next level, the event
is a must attend.

If you were to start trading in a new
market, which country would that be
and why?
Iran. This is a massive market which is
just opening up, and I would want to get
there before my competitors. More
importantly, I need an excuse to put a trip
to Shiraz on business expenses. A city
that is famous for poetry, roses and wine
needs to be visited. I’m guessing the food
is unbelievable too.

Finally, what are you aims going
forward?
We’ve reached a point where the event
has firmly established itself. Visitors leave
our events with advice and knowledge
they need to grow their company’s further,
however we still feel the event can reach
a whole new height. So we’re expanding
the team and increasing the size of the
exhibition. The show has the potential to
be four times the size it is now, in terms
number of exhibitors, seminars, and
visitors at the event.
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Disclaimer
Whereas every effort has been made to
ensure that the information given in this
Guide is accurate, neither International
Market Advisor (IMA), the Institute of Export
& International Trade (IOE&IT), the British
High Commission Kuala Lumpur, the British
Malaysian Chamber of Commerce (BMCC),
UK Export Finance (UKEF), Department
for International Trade (DIT), or the Foreign
& Commonwealth Office (FCO), accept
liability for any errors, omissions or
misleading statements and no warranty
is given or responsibility accepted as to the
standing of any individual, firm, company
or other organisation mentioned.

The purpose of the Doing Business Guides,
prepared by International Market Advisor
(IMA) is to provide information to help
recipients form their own judgments about
making business decisions as to whether
to invest or operate in a particular country.
The report's contents were believed
(at the time that the report was prepared)
to be reliable, but no representations or
warranties, express or implied, are made
or given by IMA, the IOE&IT, the British
High Commission Kuala Lumpur, the British
Malaysian Chamber of Commerce
(BMCC), UKEF, DIT or the Foreign and
Commonwealth Office (FCO) as to the
accuracy of the report, its completeness
or its suitability for any purpose.

In particular, none of the report's contents
should be construed as advice or
solicitation to purchase or sell securities,
commodities or any other form of financial
instrument. No liability is accepted by IMA,
IOE&IT, the the British High Commission
Kuala Lumpur, the British Malaysian
Chamber of Commerce (BMCC), UKEF,
DIT, or the FCO for any loss or damage
(whether consequential or otherwise)
which may arise out of or in connection
with the report. No warranty is given, or
responsibility accepted as to the standing
of any individual, firm, company or other
organisation mentioned.

Contains public sector information licensed
under the Open Government Licence v3.0.

www.export.org.uk
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We can help develop new ideas
and find ways to drive down
costs and produce sustainable
improvements in your export
business.
• Membership supports all
aspects of your international
trade
• Leading UK authority on
trading globally
• Tailored training to support
your business needs
• Expert solutions for
international trade

institute@export.org.uk

